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SUMMARY AND RECOMMENDATIONS 

This is the first comprehensive cotton merchandising 
cost study covering shipments to both domestic and 
foreign outlets, thus much of the data contained here 
are only partially comparable to earlier studies such as 
Cotton Merchandising—Costs. Practices, and Problems, 
and only then in relation to shipments to domestic sales 
outlets (2).* 

It was found that the 964-65 season average total 
merchandising cost to all outlets was $17.14  a bale. The 
average total merchandising cost to all domestic outlets 
was $13.56 per bale for the nations cotton shippers 
which compared surprisingly well with the earlier equiva-
lent figure of $13.40 a bale for 1954-55. This study also 
determined that the average total merchandising cost 
to foreign markets was $23.24 a bale. There are no 
earlier comparable average foreign costs available. 

Cost data were determined by means of a survey of 
those firms which were primarily cotton shippers, or 
which conducted their business as shippers and are not 
applicable to costs for mill buyers, f.o.b. merchants, 
brokers, Commission buyers or others. The total cost of 
merchandising was divided into eight major subdivisions. 
Most of the firms contacted were more than coopera-
tive in furnishing the data, although some reluctance 
was experienced because, at the time, many of the firms 
were experiencing problems in their efforts to profitably 
merchandise American cotton. Many firms felt that 
upon the initiation of the 1965 Agricultural Act, circum-
stances and conditions would be more favorable for the 
merchandising of American cotton to both foreign and 
domestic outlets. 

If was determined that the shippers role, in many in-
stances, had changed markedly since the last survey con-
ducted during the 1956-57 season (2). Many of the an-
ticipated happenings pointed out by the earlier survey 
have come to pass. Most of the firms are now actively 
engaged in testing or determining the fiber fineness by 
the air flow method. In fact, many firms purchased their 
cotton based on the "Mike" reading and in accordance 
with predetermined premiums and discounts for these 
fineness values. Many of the firms which had, in previous 
years, been only shippers had altered their business to 
include merchandising of cotton as f.o.b. merchandisers, 
commission buyers, brokers, etc. Of those firms included 
in the survey, 83.8% of the total volume handled during 

Figures in parentheses refer to items in Reference List. 

the season was handled as shippers, while the remainder 
was merchandised in another manner.' 

The data indicated that more of the cotton was pur-
chased during the 964-65 season from the farmers, 
qinners, and local buyers and less from the CCC than 
was the case during the 1956-57 season and earlier 
years studied. The landed prices for the season were 
slightly down from the earlier periods as were the 15 
spot market prices, but cloth prices for the season were 
nearly the same as that for the 1954-55 season, II years 
previous. Domestic consumption was up about 600,000 
bales over the 954-55 season, while shipments to for-
eign outlets were also up about 600,000 bales for the 

964-65 season from the 1954-55 season (19). 
This survey can be used by the individual shipper to 

evaluate his position in relation to per-bale merchandis-
ing costs from any of the marketing areas in the four 
regions to any of the specified foreign or domestic out-
lets. If the shipper finds his cost for a specific item or to 
a given outlet to be above the average for the market 
trading area in which he is located, this indicates that 
he has a definite need for cost reduction in relation to 
the item involved. Many of the firms encountered at the 
time of the survey were reducing costs by reducing their 
staffs or consolidating various offices and services. 

With the initiation of the 1965 Agricultural Act which 
establishes a one-price system for both domestic and 
foreign markets, the lob of merchandising cotton to all 
outlets is being greatly eased. It was anticipated that 
under the act, more cotton would flow through the 
merchandising channels than has been the case during 
the past. This has proven to be true for as of January 
13, 1967, only 2,141,000 bales of the 1966-67 crop 
were under the CCC loan which was some 4.9 million 
bales less than the amount of the 1965-66 crop under 
the loan at the same date a year earlier. 

The Agricultural Act of 1965 and its possible in-
fluences on services, practices, and performance of the 
cotton merchandising system, along with the cost of 
merchandising under the act, necessitate the continua-
tion of a merchandising study such as this. The 1965 act 
may reduce the cost of merchandising cotton to both 
domestic and foreign outlets below the costs shown in 
this survey. 

Cotton shippers and cotton merchants as defined and used in connection 
with this study are fn-ms which usually purchase odd lots of cotton, sell it in 
even running lots, and either perform or arrange for the various other mer-
chandising services or operations involved. 



SHIPPERS' SERVICES AND COSTS IN MARKETING UNITED STATES COTTON 

By William F. Harris2  

INTRODUCTION 

Shippers' Services and Their Importance 

Merchandising of cal-i-on produced annually by one-
half million domestic growers is a job which, for the 
most part, falls to the shipper. The shipper must offer 
and perform the many services necessary to deliver the 
cotton required by a mill customer at a price acceptable 
to both parties. This requires a variety of skills and ne-
cessitates services which the shipper must accomplish 
through his personnel or which he may arrange for from 
outside his own firm. 

The overall service performed by the shipper is the 
delivery of the required cotton where and when needed. 
These specific services necessitate obtaining the cotton 
quality selection, compression to proper density, stor-
age until needed insurance coverage of cotton until 
delivered, transportation or arrangement for transporta-
tion to destination, and financing of all the preceding 
services until delivery is accomplished and payment is 
made. 

The number of the above services has, in the past few 
years, been increased to include mechanical fiber test-
ing for length, strength, Fineness, maturity, elongation 
etc.; textile processing assistance; and cotton selection 
by variety, area of growth, etc. (1221). Some shippers 
rely on research to find possible end uses for specific 
cottons and to improve their services to the buyer. 
These additional services may be performed by the 
shipper's own personnel or may be arranged for and 
paid for by the shipper through an external organiza-
tion. 

These services performed by the shipper, or arranged 
for by him, have meant that his personnel must possess 
more and greater skills than a decade or two ago. Also 
the information obtained from testing services must be 
maintained on the cotton in stock. Increased services 
and record keeping have been met by some shippers by 
the use of data processing equipment, thus making it 
possible to furnish faster and more accurate price quo- 
tations on qualities in stock. Data processing equipment 
has also been integrated with mechanical fiber testing 
equipment to expedite and improve the speed and 
service rendered. These modern innovations have in- 
creased the efficiency of the shippers' services and their 
effectiveness or usefulness to the customer. These newer 
and more comprehensive services being performed by 
the shipper have increased the cost of merchandising in 
relation to the price of raw cotton. 

At the same time the shipper was increasing his 
services, mills were also requesting more specific ser- 
vices from the cotton shipper (5,7,12). The mill often 
asks for cotton having a specific fineness, strength, etc., 
in addition to the usual qualities of grade and staple 

2 Director, Cotton Economic Research, The University of Texas at Austin. 
8 The duties, or requirements, which a cotton shipper must fulfill to re-

main active in a modern adequate Cotton merchandising system are set forth 
in more detail in Reference (3). 

that they purchase (8,21). This has evolved because of in-
creased research on the part of the mills to reduce their 
processing costs resulting from excessive ends down, 
waste, yarn and fabric imperfections, etc. 

These increased requests from the mills for new and 
better services coupled with the cost of furnishing said 
services, the indirect loss of both domestic and export 
markets due to imported textiles and the increased use 
of synthetics by the mills, plus the fact that some mill 
agents or buying departments have by-passed the ship- 
per, have all contributed to a reduction in the number 
of firms merchandising cotton over the past several 
years. This has spurred other shippers to improve their 
services and efficiency through cost reduction moves. 
Thus the position of the remaining shippers has been 
strengthened because of the services he now renders to 
his customers. 

During the 1964-65 season, but predominantly in the 
following season, several shippers (even large firms) con-
solidated their offices and personnel functions by clos-
ing branch offices and reducing staffs. Other firms re- 
organized, reduced the number of personnel and some 
even ceased merchandising American cotton in the do- 
mestic market. The shippers were experiencing difficulty 
in obtaining cotton at prices which would allow the 
cotton to be sold at a profit in competition with the 
synthetic fibers in the domestic market and in competi-
tion with foreign cottons and synthetics in the foreign 
markets. 

World cotton consumption has almost an annual in-
crease as global population increases. The 1964-65 
world consumption was 49,959,000 bales of cotton with 
the United States consumption representing 18% of 
this total at 9,171,000 bales (Table 22 in Appendix). The 
foreign countries made up of both exporting and im- 
porting countries accounted for the other 82% of the 
total world consumption. The consumption in the foreign 
countries has increased at a faster pace than the United 
States consumption since the thirties, but the United 
States has remained the largest single consumer in the 
world. 

The cotton shipper is an important cog in the nation's 
exporting system. He provides the export services so 
important to the growers, ginners, and others in the cot-
ton industry. Through the exportation of cotton; he as-
sists in the attempt to maintain a favorable balance of 
payments for the nation. The next few years will deter- 
mine much in relation to the importance of the nation's 
shippers in the domestic and foreign markets, particu- 
larly in relation to the number of shippers in business 
and the volume of cotton handled. The shipper who 
furnishes the required services at a reasonable cost will 
find many opportunities in the cotton merchandising 
field in the coming years. 

Purpose of Study 

The main purpose of this study was to obtain informa-
tion relating to merchandising costs in the movement 



of cotton fibers from United States gins to domestic 
and foreign mills. The study was recommended by in-
dustry spokesmen and a member of the Board of Direc-
tors of the National Cotton Council in their support of 
expanded research. 

Method of Procedure 

Results presented in this bulletin are based on analyses 
of data obtained from 128 shipper firms located in the 
15 official spot markets plus Bakersfield and El Paso. 
Firms were divided into size categories of large, me-
dium, and small. The sample included all of the large 
firms, 35% of the medium-size firms and 20% of the 
small firms. Eighty-five percent of all active firms in 
the United States were included. Personal interviews 
were held with each shipper concerning cost and volume 
data for domestic and foreign shipments in 1964-65 (I 
Supplementary information was also obtained from each  
firm as 1-o volumes marketed as a shipper, mill buyer, 
f.o.b. merchant, etc. The source from which the cotton 
was purchased (farmer, ginner, etc.) was determined by 
regions, along with the amount purchased from various 
market trading areas within regions and the volumes 
shipped to selected outlets. From this information, 
weighted averages for purchases, sales, and costs of 
merchandising were developed for the major regions 
and the United States.4  

All data were weighted by bale volume for the season 
and were tabulated first by market trading areas as to 
specific outlets, both domestic and foreign. The aver-
ages derived by market trading areas according to the 
outlets were then combined to form weighted regional  

averages. Regional averages were combined and 
weighted according to their volume to obtain national 
averages. Brief one-sheet statistical summaries were is-
sued for each of the four cotton-growing regions and 
for the United States for immediate use by the trade 
and federal or state agencies (14,15162223).5  

Limitations of Study 

In a few instances, shippers were unable or failed to 
furnish such cost items as rail or ocean freight, com-
pression, etc. In such cases the information was obtained 
from other reliable sources or was estimated through 
the use of the average from those firms which reported 
costs from the same market trading area. 

Canadian shipments for the season, although not 
large in volume, did affect the average transportation 
costs. Since most transportation costs of cotton ship-
ments to Canada were incurred within the United 
States the cost could have been included with domestic 
transportation costs. Such an inclusion would have in-
creased the domestic transportation cost perceptibly. 
Canadian shipments were included as foreign resulting 
in a slight lowering of the average transportation cost 
for this classification. The Canadian shipments, although 
having a higher United States internal transportation 
cost than most export cotton shipments, did not incur 
the cost of ocean transportation which far exceeds the 
internal transportation costs for the other cotton ship-
ments exported during the season. 

In addition, some data obtained in this study are not 
comparable to the earlier studies due to differences in 
methods used to obtain cost information. 

SHIPPERS' 1964-65 COSTS 

National Average 

The national merchandising costs for shippers selling 
cotton to both domestic and foreign outlets averaged 
$17.14 per bale for the 964-65 season. Transportation 
amounted to 48.6% of the cost, or $8.33 a bale (Table 
I). For the 1956-57 season, transportation amounted to 
53% of the total merchandising cost (2). Carrying and 
exchange represented 14.2% of the total, or $2.44 per 
bale, for the 1964-65 season. Compression, patches, 
and marks amounted 1-o 10.3%, or $1.76 per bale. Over-
head costs averaged $1 .55 per bale (23). 

Merchandising costs to domestic outlets averaged 
$13.56 per bale for the 1964-65 season, compared to 
the cost of $23.24 per bale to foreign outlets (Table I). 
Transportation costs averaged $5.31 per bale to do-
mestic outlets and $13.46 per bale to foreign outlets. 
Compression, patches, and marks averaged $2.38 per 
bale for foreign shipments—an increase of 99 cents per 

'These regions included the following cotton growing states or parts of 
states: Western—District 6 of Texas, New Mexico, Arizona, and California; 
Southwestern—Texas-Oklahoma except District 6 of Texas; South Central—
Tennessee, Mississippi, Louisiana, Arkansas, Kentucky, and Missouri; South-
eastern—Virginia, North Carolina, South Carolina, Georgia, Florida, and 
Alabama,  

bale over costs to domestic outlets. Miscellaneous costs 
were the same for merchandising to both foreign and 
domestic outlets while buying and local delivery repre-
sented only one cent per bale more to foreign outlets 
than to domestic. Carrying costs and exchange, which 
includes insured storage, interest, etc., were 30 cents 
less per bale on foreign sales than on domestic sales. 

National and Regional Comparative Costs 

The total average cost for merchandising to all outlets 
during the 1964-65 season ranged from a high of $21.31 
for the Western region to a low of $8.23 for the South-
east and averaged $17.14 per bale for the United States 
as a whole (Table 2). The cost of assembling and dis-
tributing United States cotton for the 964-65 season 
to all domestic outlets was $13.56 per bale compared 
to $13.40 per bale for the 954-55 season, If ranged 
from $8.23 per bale in the Southeast to $18.88 per bale 
in the West during 1964-65. In the 1954-55 season, 
comparative costs were $8.65 per bale in the Southeast 
and $15.31 per bale in the Southwest (2). 

The data are in table form for each of the four regional areas and are 
found in Appendix Tables 23, 24, 25, and 26. 

[2] 



Table 1. SHIPPERS' AVERAGE COST PER BALE OF ASSEMBLING AND DISTRIBUTING U.S • COTTON BY 
TYPES OF COST AND OUTLETS, 1964-65 SEASON 

Buying 	Carrying Warehouse 	Compression, Trans. 
and 	Costs 	Services 	Patches, and 
Local 	and 	Other Than 	and Related Miscel- 	Over- 

Outlet to 	Delivery Exchange 	Storage 	Marks Services 	Selling lariecus 	head 	Total 
Which Shipped 	1/ 	2/ 	3/ 	 4/ - 5/ 	6/ 7/ 	8/ 	9/  -- - - - - - - - - - - - - - - - - - Dollars - - - - - - - - - - - - - - - - - - - 

Group 201 mills 	0.73 	2.98 	0.92 	1.49 6.24 	0.74 0.46 	1.33 	14.89 

Ala. and Ga. mills 	.69 	1.99 	.96 	1.19 3.84 	.76 .37 	1.64 	11.44 

Group 200 mills 	.69 	2.10 	.95 	1.28 4.70 	.81 .46 	1.61 	12.60 

New England mills 	.84 	2.75 	.88 	1.65 7.78 	.84 .37 	1.73 	16.84 

Other domestic 	77 	2.15 	.81 	1.82 3.63 	.76 .23 	1.68 	11.85 

Total domestic 	.72 	2.56 	.93 	1.39 5.31 	.76 .42 	1.47 	13.56 

Europe 	 .68 	2.02 	1.03 	2.33 11.58 	1.35 .40 	1.69 	21.08 

Japan 	 .73 	2.20 	1.05 	2.37 14.23 	1.10 .43 	1.66 	23.77 
India 	 .88 	3.].1 	1.07 	2.31 18.10 	1.51 .81 	1.85 	29.64 

Other foreign 	 .75 	2.39 	1.04 	2.46 12-57 	1.29 .35 	1.70 	.55 
Total foreign 	.73 	2.26 	1.04 	2.38 13.46 	1.26 .42 	1.69 	23.24 

All outlets 	.73 	2.44 	.97 	1.76 8.33 	.94 .42 	1.55 	17.14 

/ Commissions or comparable direct buying costs, and local delivering expenses, 	2J Insured storage, in- 
terest, and exchange. 	/ Receiving, outhandling, reweighing, resampling, and special warehouse services. / Patches and marks in overseas shipments. 	5/ Overseas shipments included marine insurance and, for some 
areas, wharfage, forwarding, and controlling. 	/ Commissions or comparable direct selling costs. 	2/ Re- 
jections and quality adjustments on sales, bad debts, and fiber test fees. 	gl Salaries and bonuses not 
covered in buying and selling, office rent, property taxes, insurance, depreciation, communication, adver- 
tising, donations, social security taxes, and professional fees. 2/ Excludes operating margins. 
Reference (24). 

Table 2. SHIPPERS' AVERAGE COST OF MERCHANDISING BY TYPES OF COSTS TO DOMESTIC AND FOREIGN OUTLETS AND 
ALL OUTLETS BY REGIONS IN DOLLARS PER BALE, 1964.65 SEASON 

Region Vet - Southwest South Central Southeast United S-t.t., 

fomentS, Foreign 	All Domestic Foreign All -Domestic Fogn Al]. Domestic 	For,i8n* All Domestic Foreign All 

BuyIng and 

Local Delivery .65 .80 .83 .70 .70 .70 .68 .77 .70  .59 .59 .72 .75 .73 

Carrying Costs  

and Exchange 9.65 ti.18 3.95 1.55 1.67 1.63 2.2'4 1.87 2.16 2.07 	-. 2.07 2.56 2.26 2.4 

Warehouse Service 

Other Than Storage 1.06 1.05 1.05 .91 1.09 1.03 .71 .88 .74 

Dollars ---------------- 

2.22 	. 2.22 493 1.04 .97 

Compression, 

Patches, & Marks 1.88 2.36 2.02 

- 

1.96 2.k2 2.26 1.2]. 2.24 1.44 .12 .22 1.59 2.38 1.76  

Transportation & 
Related Services 8.80 15.12 10.7k k.83 13.50 20.5k 14.18 11.88 5.8 1.85 	-- 1.65 5.32 15.146 8.33 

Selling .71 1.36 .91 .90 1.18 1.08 .80 1.146 .95  .56 	.m .56 .76 1.26 .914 

Miscellaneous .39 .58 .145 .20 .5k .30 .50 .53 .50 .51 	- .51 •42 .142 .142 

Overhead 1.514 1.141 1.36 i.8 1.68 1.79  1.59 2.07 2.514 1.31 	.... 1.51 1.147 1.69 1.55 

Total 18.88 26.814 21.31  13.03 22.58 19.13 11.71  21.70  15.92 8.2 	-.. 8.23 13.56 23.214 17.114 

* Foreign not available, volume insufficient. 

Reference (114,15,16,23,214). 
[3J 



Costs to domestic outlets for transportation and re-
lated services during 1964-65 averaged $8.80 and 
$1 .85 per bale in the West and Southeast, respectively. 
For the United States as a whole, the average cost for 
shipments to foreign outlets during the 1964-65 season 
was $23.24 per bale. If ranged from $21.70 per bale in 
the South Central region to $26.84 per bale in the 
West. 

The Western region had the highest carrying and 
exchange cost for both domestic and foreign outlets, 
averaging $3.85 and $4.18 per bale, respectively. For 
warehouse services other than storage, the Southeast 
had the highest costs for domestic outlets ($1.22 per 
bale), and the Southwest had the highest cost for for-
eign outlets ($1.09 per bale). The Southwest led all the 
others in costs for compression averaging $1.96 per 
bale for domestic shipments and $2.42 per bale for for-
eign shipments. For domestic shipments, costs due to 
overhead were highest in the Southwest, averaging 
$1.98 per bale. The South Central region, with average 
cost of $2.07 per bale, had the highest overhead cost 
for foreign shipments. 

The firms surveyed and included in this study were 
primarily shippers, but many also functioned as f.o.b. 
merchants, mill buyers, etc. The total volume sold was 
over 12 million bales for the 964-65 season. On a 
nationwide basis, over 83% of this volume, or about ID 
million bales, was handled or merchandised by firms op-
erating as shippers. Table 3 gives the percentage which 
was marketed by these firms as 'shippers" or as "oth-
ers"° merchandising businesses for the four major 
cotton-producing regions in the United States. Also 
shown is the percentage of the total volume reported 
handled by the "shippers" and "others" during the sea-
Sons according to the four cotton producing regions. 

Although some shippers buy cotton from all produc-
ing regions, the majority of purchases are made in their 

Table 3. PERCENTAGE OF MARKETINGS AS SHIP-
PERS OR OTHER CATEGORIES BY REGIONS AND 

ALL REGIONS, 1964-65 SEASON 

South 
Category 	West Southwest Central Southeast 	U.S. 

Percentage Handled as Shippers and Others by Regions 

Shippers 92.5 	90.7 	70.8 	89.8 83.8 
Others* 7.5 	9.3 	29.2 	10.2 16.2 

Total 100.0 	100.0 	100.0 	100.0 100.0 

Volume as a Percentage of Total 
Volume Reported by Regions 

Shippers 20.4 	37.9 	30.2 	11.5 100.0 
Others* 8.6 	20.1 	64.6 	6.7 100.0 

Total 18.5 	35.0 	35.8 	10.7 100.0 

* "Others" are mill buyers, f.o.b. merchants, brokers, commis 
sion buyers, etc. 

Original data. 

C "Others" are mill buyers, fob, merchants, brokers, commission buyers, 
etc. 

Table 4. PERCENTAGE OF PURCHASES OF COT- 
TON BY SHIPPERS BY REGIONS IN RELATION 

TO LOCATION OF SHIPPERS, 1956-57 
AND 1964-65 SEASONS 

Region Location of Shippers 
Region of 	 All 
Purchase 	 South- South South- Re- 

and Season 	 West west Central east gions 

Western 956-57 100 19 16 6 29 
1964-65 95 12 13 15 30 

Southwest 1956-57 .. 70 10 5 22 
964-65 I 66 14 7 30 

South Central 1956-57 .. 10 70 21 29 
1964-65 4 18 71 16 31 

Southeast 1956-57 I 4 68 20 
1964-65 .. 4 2 62 9 

National 1964-65 20 38 30 12 100 

956-57 season simple averages of data reported (2). 
964-65 season original weighted data. 

"home" region (Table 4). In 964-65, the proportion of 
total purchases that were bought from within the region 
of location ranged from 95% by Western shippers to 
620/0  for those residing in the Southeast. Shippers in 
964-65 in all regions bought slightly greater propor-

tions of their cotton from outside their region than in 
1956-57. This modest shift in buying practices appar-
ently was caused by more selective customer inquiries, 
the government price support programs through in-
creased loan entries in recent years, and greater com-
petition for cotton among the shippers. The chief result 
was the impact on southeastern cottons. In 1956-57 
Southeastern cotton accounted for 20% of all purchases 
by all shippers; but in 1964-65, such cotton represented 
only 9% of total purchases by shippers. This severe 
drop was caused in part by declining production in the 
Southeast, but chiefly by the sizable percentage of such 
cotton entering and remaining in the loan program. 

In the Western region, 59% of all cotton merchan-
dised during the 1964-65 season went to Group 201 
mills (Table 5). South Central shippers, much like those 
in the West, merchandised primarily to Group 201 mills. 
Shipments to this outlet amounted to nearly 46% of the 
total volume handled by shippers in this area. Of the 
total volume handled by Southeastern shippers, 64% 
was shipped to Alabama and Georgia mills and 28% to 
Group 201 mills. 

Further examination of the data in Table 5 shows that 
more cotton was sold to domestic outlets in 1964-65 
than in the earlier period. Less cotton was sold to New 
England mills in the 1964-65 season than in the earlier 
period, and South Central and Southeastern shippers 
reduced their shipments to foreign markets in 1964-65 
and increased their domestic sales more than the other 
two regions. Europe was not the major recipient of ex-
port cotton in the 1964-65 season as it was in 1956-57. 
Japan had increased its share of the cotton exported in 
1964-65 from the United States, and a larger share 
came from the Southwestern shippers than during the 
previous period. 
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Table 5. SHIPMENTS OF AMERICAN COTTON 
ACCORDING TO LOCATION OF FIRM, NA- 

TIONAL TOTAL, AND BY MARKET OUT- 
LETS, 956-57 AND 1964-65 SEASONS 

Location of Firm 
Outlet to 	 South- 	South 	South- 

Which Shipped 	West 	west 	Central 	east 	Total 

964-65 Season 
 -- - - - Percent ----- 

Group 201 Mills 59.0 5.7 45.5 28.0 31.2 
Ala. and Ga. Mills 4.5 20.8 17.8 64.0 2 	.5 
Group 200 Mills 1.4 3.7 12.0 8.0 6.2 
New England Mills 2.6 1.4 2.5 1.8 
Other Domestic 2.0 3.3 . 1.7 
Total Domestic 69.5 34.9 77.8 100.0 62.4 

Europe 7.8 21.5 8.6 12.3 
Japan 8.9 27.0 2.1 12.7 
India 6.9 1.5 .9 2.3 
Other Foreign 6.9 15.1 10.6 10.3 
Total Foreign 30.5 65.1 22.2 37.6 
All Outlets 100.0 100.0 100.0 100.0 100.0 
Percent of 
U.S. Total 20.4 37.9 30.2 11.5 100.0 

1956-57 Season 
 -- - - - Percent - - - - - 

Southeast 51.0 20.4 53.7 92.6 54.6 
New England 6.3 1.0 3.1 .1 2.6 
Other Domestic .5 .3 .4 .3 
Total Domestic 57.8 21.7 57.2 92.7 57.5 

Europe 28.0 58.8 32.0 6.9 31.3 
Orient 14.0 17.5 9.3 .4 10.2 
Other Foreign .2 2.0 1.5 .. 1.0 
Total Foreign 42.2 78.3 42.8 7.3 42.5 
All Outlets 100.0 100.0 100.0 100.0 100.0 

964-65 season original weighted data. 
1956-57 season simple averages of data reported by firms 121 

Market Trading Area Costs 

The breakdown as to volume merchandised within the 
regions to specific foreign and domestic outlets indi-
cates the primary market trading areas for the various 
regions. In the Western region, Fresno-Bakersfield mer-
chandised slightly over 650/o  of the total volume for the 
region; Lubbock merchandised nearly 460/. of the 
Southwestern volume; Memphis merchandised about 
550/,, of the South Central volume; and Montgomery 
merchandised 43% of the Southeastern volume (Table 
6). It also can be noted which of the specific market 
trading areas does the largest volume of business to a 
given foreign or domestic outlet. For example, El Paso 
in the Western region merchandised over 66% of its 
volume to Group 201 mills and Montgomery in the 
Southeast merchandised over 92% of its volume to 
Alabama and Georgia mills. 

The 1964-65 season domestic average merchandising 
costs for various market trading areas ranged from 
$7.81 per bale in the Atlanta market to $19.24 per bale 
in the Phoenix market-a difference of $11.43 per bale 
(Table 7). Differences between the average costs for  

these two areas were principally due to high carrying, 
compression, and transportation costs in the Phoenix 
area. Transportation alone accounted for 66% of the 
average difference between these two areas. The na-
tional domestic average merchandising cost of $13.56 
per bale, when compared to the average cost for the 
12 market trading areas, indicates the three Western 
areas were above the national average, while the other 
nine market trading areas had an average cost below 
the national average. 

Average foreign merchandising cost by trading areas 
for which data were available ranged from $20.68 per 
bale in Houston-Galveston to $28.37 per bale in the El 
Paso area-a difference of $7.69 per bale (Table 8). In 
the Houston-Galveston trading area, transportation 
costs averaged $1 1.66 per bale, compression costs $2.28 
per bale, and carrying costs $1 .87 per bale. The highest 
cost item in the El Paso area was transportation which 
averaged $16.16 per bale, followed by compression 
costs of $2.41 per bale and carrying costs of $2.42 per 
bale. In five of the market areas, foreign merchandising 
cost was above the national average of $23.24 per bale. 
They were the three market trading areas in the Western 
region, Dallas in the Southwest, and Little Rock-New 
Orleans in the South Central. 

Domestic Outlets 

Data already presented show that over 3 1% of the 
total volume handled by the shippers during the 964-
65 season went to the Group 201 mills. During the 
964-65 season, the total merchandising cost of ship-

ments to this outlet averaged $14.89 per bale (Table 9). 
Transportation costs averaged $6.24 per bale, or 42% 
of the total national average cost to this outlet, followed 
by carrying costs which amounted to 20% of the total 
cost. Transportation and related services to the Group 
201 mills represented 38% of the total national average 
cost during the 195 1-52 season (8). The market trading 
area average costs for Group 201 mills ranged from 
$8.79 per bale for Augusta, Charleston-Greenville area 
to $19.14 per bale for the Phoenix area. The Fresno-
Bakersfield area had the highest percentage (48%) of 
total merchandising costs due to transportation of any 
area because of its distance from the destination. 

The three market trading areas in the Western re-
gion had carrying costs which were above the national 
average and were nearly twice those for the South-
western region. The market trading areas of El Paso, 
Atlanta, and Augusta, Charleston-Greenville appeared 
to have a similar problem relating to high charges for 
the 'cost of warehouse services other than storage." 

Alabama and Georgia mills were the recipients of 
22% of the total volume merchandised during the 
1964-65 season. Total merchandising cost to this outlet 
averaged $11.44 per bale (Table 10). Of this total, 
nearly 34% was due to the cost of transportation. Car-
rying costs and overhead averaged $1.99 and $1.64 per 
bale, respectively. The total national average cost of 
transportation to this outlet was $2.12 a bale less than 
the total national average cost for transporting the cot-
ton to all domestic outlets. With the exception of 
Phoenix and Fresno-Bakersfield where costs were 16 and 
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Table 6. MERCHANDISING OF COTTON BY MARKET TRADING AREAS TO INDICATED 

MARKET OUTLETS, 19614-65 SEASON 

Market 	- 

Trading Area 

West Southwest 

Fresno- Houston- 

Phoenix El Paso Bakersfield Total Lubbock Dallas Galveston Total 
 -- - - - - - - Percent Percent - - - - - - - - - 

Group 201 Mills 54.6 66.1 59.2 59.0 5.3 6.3 5.9 5.7 
Ala.-Ga. Mills 4.1 6.0 143 145 23.6 20.8 16.9 20.8 
Group 200 Mills 5.6 1.0 1.4 5.4 2.14 2.1 3.7 
New England Mills 2.2 1.7 3.0 2.6 1.1 2.0 1.14 1.14 

Other Domestic 1.3 2.6 2.0 3,14 1.2 14.6 3.3 

Total Domestic 62.2 79.1+ 70.1 69.5 38.8 32.7 30.9 314.9 

Europe 8.3 9.0 7.14 7.8 17.0 15.9 31.8 21.5 
Japan 14.1 .5 8.8 8.9 27.8 34.5 20.8 27.0 
India 7.5 9.7 6.1 6.9 1.6 1.3 1.3 1.5 
Other Foreign 7.9 1.4 7.6 6.9 114.8 15.6 15.2 15.1 

Total Foreign 37.8 20.6 29.9 30.5 61.2 67.3 6.1 65.1 

All Outlets 100.0 100,0 100.0 100.0 100.0 100.0 100.0 100.0 

Percent of 

Regional Total 22.3 12.5 65.2 100.0 145.7 22.2 32.1 100.0 

Market 

Trading Area 

South Central Southeast 

Little Rock- Greenville-Augusta 

Outlet Greenwood Memphis Nov Orleans Total Montgomery Atlanta -Charleston Total- 
- - - - - - - - Percent Percent - - - - - - - - - 

Group 201 Mills 44.0 46.9 142.9 45.5 6.5 13.8 58.3 28.0 
Ala.-Ga. Mills 16.14 18.2 20.3 17.8 92.2 81.6 214.5 64.0 
Group 200 Mills 9.7 114.3 8.1 12.0 1.3 4.6 17.2 8.0 
Nov England Mills 2.14 2.3 3.5 2.5 
Other Domestic 

Total Domestic 72.5 81.7 714.8 77.8 100.0 100.0 100.0 100.0 

Europe 10.2 6.7 13.2 8.6 
Japan 2.0 1.7 4.7 2.1 
India .9 .7 1.6 
Other Foreign 14.4 9.2 5.7 10.6 

Total Foreign 27.5 18.3 25.2 22.2 

All Outlets 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Percent of 

Regional Total 34.1 514.5 11.4 100.0 143.0 18.1 38.9 100.0 

Original data. 

[6] 



Table 7. SHIPPERS I  AVERAGE COST OF MEIRCHAMDISIMG BY TYPE OF COST TO ALL 
DOMESTIC OUTLETS AND BY MARKET TRADING AREAS, 1964-65 SEASON 

- -Region - - - - - - - - - 
West 	 Southwest 	South Central 

- - - - - - - - - 
Southeast 

'0 
0 e I 

43 M • 0 
c, Is-i Qt 

. o a 
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O--' Os 
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0 0, H 01. 

4) 
0 o 
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4-' 
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0 
1.c44) 0 0S 2 

.0 H H Cl) 
4 
0 

° to 

0 r- wCdo) -51 
11 r11  2 2 2 

Cost Item Dollars Per Bale - - - - - - - 
Buying and 

------ - 

Local Delivery 8]. .8]. .53 .61 .66 .66 .54 .45 .71 .72 

Carrying Costs 
and Exchange 4.09 3.47 3.87 1.50 1.63 1.56 2.36 2.19 2.24 2.41 1.94 1.75 2.56 

Warehouse Services 
Other Than Storage .77 1.08 .67 .76 .53 1.12  1.39 1.25 .93 

Compression, 
Patches, & Marks 1,85  1.98 1.89 1.22 1.21 1.21 .02 .12 .22 1.39 

Transportation & 
Related Services 9.17 6.58 2 5.09 4.78 4,40 4.13 4.15 4.52 1.83 1.63 1.99 5.31 

Selling .65 1.13 .64 - .93 ,.7 , • .50 .68 .56 .76 

Miscellaneous .35 .15 .24 •28 .33 .38 .42 

Overhead 1.19 a 1.12 02 1.80 1.13 1.46 1.75 1.39 1.05 1.34 1.47 

Total 19.24 18.23 18.93 13.05 13.36 12.72 11 .46 11.75 12.27 8.19 7.81 8.45 13.56 

Note: Underlined costs are greater than national average. 
Original data. 

Table 8. SHIPPERS I  AVERAGE COST OF MERCHANDISING BY TYPE OF COST TO ALL 
FOREIGN OUTLETS AND BY MARKET TRADING AREAS, 1964-65  SEASON 

-Region - - - - - - - - 
West 	 Southwest 	South Central 

- - - - - - - - - - 
Southeast* 

0 5 '4 
14- 0o 01. 

.04 o a 0 
0-4-. Os 0 a H 0 

bI) 43 	.pe HO 

H 

0 1.00 0 S. H 0.04 
1. 

,0 00 1. 
4) P. 1.1 r.. o tO 

Cost Item Dollars 

Buying and 
Local Delivery .67 3 .64 • 

Per Bale ----- 

.73 

Carrying Costs 

- 

and Exchange 1.58 1.78 1.73  1.76 1.91 2.07 2.26 

Warehouse Services 
Other Than Storage 1.03 •98 .98 Q .84 .94 .76 1.04 
Compression, 
Patches, & Marks 2.37 2,41 2.34 al).l 2.34 2.28 2.29 2.30 1.91 2.38 

Transportation & 
Related Services 15 2r6I2o 24s.2 14.21  24±0  11.66 11.71 11.73 13.00 13.46 

Selling 1.26 1.70 1.36 1.02 1.14 1.38 1.46 1.42 1.57 1.26 

Miscellaneous Q .30 .38 .38 .42 .42 
Overhead 1.47 RU 1.21 3..22 1.69 1.41 1±2 2.2.3. a 1.69 

Total 27.08 28.37 26.49 23.23 23.32 20.68 21.15 21.64 23.54 23.24 

* Foreign not available, insufficient volume. 
Note: Underlined costs are greater than national average. 
Original data. 
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Table 9. SHIPPERS' AVERAGE COSTS OF MERCHANDISING BY TYPE OF COST TO GROUP 201 
MiLLS AND BY MARKET TRADING AREAS, 1964-65 SEASON 

Region 	- - - - - - - - - 
West 	 Southwest 	South Central 

- - - - - - - 
Southeast 

- - - 

i 0 i'i 
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8 ON 

. 	o ' 0 
0 
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C) 
0 5 
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Os 

SH 
'1' 8 
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•rl .n 
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C. 
HO 

C) 
CO 
S 

+ 
S 
H 

CHO 

COSO 

C 
0 

-i-' 

Cost Item -   - - -  - DollarsPerBale - - - -  - - 	-- - 
Buying and 

--  - - 
 
-- - - 

Local Delivery 3 .52 

- 	- 

 
.62 

- - 

  
Q .59 .62 .82 .71 .46  .57 .73 

Carrying Costs 
and Exchange 3.99 3.48 3.82 1.68 1.82 

- 
1.78 2.62 2.15 2,52 2.73 2.17 1.97 2.98 

Warehouse Services 
Other Than Storage 2±0  1.49 •, .84 1.00  .71 .46 322  3.4  3.3 .92 

Compression, 
Patches, & Marks 1. 84 2. 1.22 1.21 1.22 .08 .39 .32 1.49 

Transportation & 
Related Services 9.14 6.56 9.18 5.69 5.24 5.07 4.12 4.17 4.56 2.78 2,18 1.94 6.24 

Selling .66 3j .64 422. 1.24 42 .73 27 .81 .54 .55 .63 .74 

Miscellaneous .44 ,. .33 .27 .35 .38 .34 .22 .46 

Overhead 1.20 2.55 1.09 3.7 3., .92 42 1.08 1.28 1.33 

Total 19.14 18.25 18.81 13.79 14.20 13.99 11.39 11,60 12.31 9.64 8.82 8.79 14.89 

Note: Underlined costs are greater than national average. 
Original data. 

Table 10. SHIPPERS' AVERAGE COST OF MERCHANDISING BY TYPE OF COST TO ALABAMA-GEORGIA 
FELLS AND BY MARKET TRADING AREAS, 1964-65 SEASON 

-Region - - - - - - - - 
West 	 Southwest 	South Central 

- - - - - - - 
Southeast 

- - - 

H 
5 H 

0 
0 , H COH 0 

c 
B 

H 
-P 

Co 
Cl 

CO 
H 

CHCO 0 

Cd 

Cost Item Dollars 

Buying and 
Local Delivery .61 .65 

------- 
.62 .80 3 

Per Bale ----------- 

.53 .44 .82 .69 

Carrying Costs 
and Exchange AL3. 4Z 1.53 1.58 1.65 1.71 2!2 1. 1,72 1,87 1.49 1.99 

Warehouse Services 
Other Than Storage 1.03  1.06 .66 .73 .57 1 3. 1.2.2 .1±2.2 .96 

Compression, 
Patches, & Marks 3. 2.00 3.Q 2  QQ 2  QQ  1 98 122 1.21 1.20 .02 .06 .07 1.19 

Transportation & 
Related Services 2.12 3.99 2.3.2 ,53.0  3.69 3.61 LQ2 1.74 1.44 2.20 3.84 

Selling .60 3. 0  .61 .50 .48 .76 

Miscellaneous .37 ,J .13 .20 .31 .34 .32 .4Q .29 .37 

Overhead 1.18 2.41 1.26 3. 1.93 1.44 3 1.98 1.38 1.04 1.62 1.64 
Total 19.30 16.83 19.78 12.95 13.16 13,27 10.71 11,51 11.61 8.07 7.50  8.07  11.44 

Note: Underlined costs are greater than national average. 
Original data. [ 8 ] 



Table 11, SHIPPERS' AVERAGE COST OF BYRCHANDISING BY TYPE OF COST TO JAPAN 
AND BY MARKET TRADING AREAS, 1964-65  SEASON 

West 	Southwest South Central Southeast* 

S 
O 0 0 H 

a Os -Y 
o u) Os 

0 	5 a 	• an o H 
'4H 

+, 

0 
.5 S. 
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0'5 
OH 

0 	.0 
a 

HO 50  .e. 
.5 

.5 	SHO 
.5 	ana 
H 	b00500 

0 
+) .o 	,- 

-  - - -   -  
- 	DoflarsPerBale - - - - -- - - - -- - -  - 

Buying and 

- --   - - --- - 
  

-- - 
Local Delivery - .64 .70 .66 

- 
- 	- - .73 

Carrying Costs 
and Exchange - 4.84 1.53 	1.86 1.73 - 	- - 

- 

2.20 

Warehouse Services 
Other Than Storage 1,05 - .98 .97 - 	- - 1.05 

Compression, 
Patches, & Marks LLIA - 2.33 2.20 - 	- - 2.37 
Transportation & 
Related Services 14.47 - 13.85 14.78 	14.66 22.70 - 	- - 14.23 
Selling 1.08 - 1.11 .97 	.97 - 	- - 1.10 

Miscellaneous .41 .32 .47 .26 	.48 .46 - 	- - .43 
Overhead 1.60 - 1.13 1.79 	1.76 1,46 - 	- - 1.66 

Total** 25.50 - 25.41 23.49 	24.01 21.72 - 	- - 23.77 

* Foreign not available, insufficient volume. 
0* Difference between total and sum of the parts is due to rounding of the parts. 
- Insufficient information to justify separate estimates. 
Note: Underlined costs are greater than national average. 
Original data. 

97 cents per bale higher, respectively, merchandising 
costs to Alabama-Georgia mill outlets were less than 
costs to Group 201 mill outlets. 

The national average merchandising cost to Alabama-
Georgia mills was $3.45 a bale less than the average 
cost to Group 201 mills and $2.12 a bale less than the 
average cost to all domestic outlets for the 1964-65 
season. But the cost to Group 201 mills was $1.33 a bale 
above the domestic average. 

The national average merchandising cost for domestic 
shipments amounted to 8.0% of the average landed 
cotton price for the 1964-65 season and 7.4% for the 
1954-55 season. The 964-65 average of 20 specified 
constructions amounted to 4.3% for the 964-65 period 
and 4.3% for the 1954-55 season. The difference be-
tween the percentage figures for the merchandising 
costs as a percent of landed mill prices was because the 
1964-65 price was 1.89 cents more per pound than it 
was for the earlier period. The 15 spot market average 
cotton price for middling inch was 30.73 cents in 1964 
as compared to 35.02 cents in 954-55, a decrease of 
4.29 cents (2,923). 

Foreign Outlets 

Japan received almost 13% of the volume handled  

by the shippers during the 1964-65 season. Merchandis-
ing costs to this outlet averaged $23.77 a bale and 
ranged from $21.72 in the Houston-Galveston area to 
$25.50 in the Phoenix trading area (Table II). For the 
United States as a whole, transportation costs averaged 
$14.23 per bale, compression $2.37 per bale and carry-
ing costs $2.20 per bale. The Western market trading 
areas of Phoenix and Fresno-Bakersfield had higher total 
merchandising costs to Japan than the other areas. 
Transportation costs for these two areas were less than 
the other areas except for the Houston-Galveston area, 
but their carrying costs were almost twice those of the 
other areas. 

Average merchandising costs for shipments to Eu-
rope during the 964-65 season were $21.08 per bale 
(Table 12). Costs to this outlet ranged from $18.30 per 
bale in the Houston-Galveston area to $24.92 in the 
Fresno-Bakersfield area. Transportation to Europe 
amounted to $11.58 per bale or nearly 55% of the total 
cost to this outlet. The farther west the market trading 
area is, the larger the percentage of the total cost due 
to transportation becomes because of the increased dis-
tance to Europe (20). Compression costs, carrying costs. 
and overhead costs were the next largest cost items 
averaging $2.33, $2.02 and $1.69 per bale, respectively. 
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Table 12. SHIPPERS' AVERAGE COST OF MERCHANDISING BY TYPE OF COST TO EUROPE 
AND BY MARKET TRADING AREAS, 1964-65 SEASON 

 -- - - - - - - - - - - - - - - - - - Region - - - - - - - - 
West 	 Southwest 	South Central 

- - - - - - - - - - 
Southeast* 

Ia) 
go 

.1 . 
69 ' . .c 

a) o  bo . 

Cost Item Dollars Per Bale - - - -  - -- - - - - - - -- 
Buying and 
Local Delivery 

- 
Q .64 2 .5:3 .62 .68 

Carrying Costs 
and Exchange 2.29 3.83 1.51 1.68 1.68 1.72 2.01 2.02 

Warehouse Services 
Other Than Storage 1.00 1.39 .95 .95 1.05 2 .74 1.01 .72 1.03 

Compression, 
Patches, & Narks 2.41 2.32 ai 2.64 2.26 2.20 2.14 2.24 2.06 2.33 

Transportation & 
Related Services 2A2Z 2.WJ* .122 .11S.22 11.48 9.8 12.11 11.58 

Selling 1.25 1.82 1.20 1.08 1.42 ,] 1.25 3 1.35 

Miscellaneous .35 .32 .28 .36 .46  3 .23 .40 

Overhead 1.34 2.46 1.35 &.0-8 1.84 1.29 1.22 3.±.22  2.36 1.69 

Total 24.80 24.75 24.97 21.19 20.81 18.30 21.12 21.72 23.03 21.08 

* Foreign not available, insufficient volume. 
Note: Underlined costs are greater than national average. 
Original data. 

Variations in Costs Reported 

The costs reported by the firms doing business in 
market trading areas (individual and total costs) were 
combined according to the outlets and a weighted aver-
age developed for each specific cost item and area 
total. in general, most individual firm costs for the spe-
cific items and total were close to the weighted average 
for the area and region; but in each area there were 
firms who indicated costs which were well above or 
below the average. In a given area or region, as the 
range between the highest and lowest cost for a specific 
item increased, the number of firms reporting costs at 
these extremes also increased. This factor increased the 
variation found in the reporting firms' data and resulted 
in a skewed distribution rather than a normal one for the 
area or region concerned. The specific cost items which 
had the largest variations between two firms in the same 
area shipping to the same outlet were, in descending 
order of importance and size of variation: 

Cost Item 	 Variation  

Overhead $1.50-$3.35 
Interest & Carrying Charges 1.00- 2.50 
Storage 1.00- 2.50 
Miscellaneous .50- 	1.75 
Buying and Local Delivery .50- 	1.50 
Selling .50- 	1.50 

The amount of area or regional variation in the total 
cost reported by firms in the same area to the same out-
let depends on the variation or differences involved for 
each of the six types of costs listed above. 

The South Central region had the largest variation in 
the six individual cost items which contributed to large 
differences between firm total cost figures. The varia-
tion often exceeded $7.00 a bale in relation to total 
merchandising cost. In these three trading areas, there 
were as many as five to seven firms whose costs for a 
specific item were well above the average. Costs re-
ported by the firms in the Little Rock-New Orleans area 
were the largest contributors to the large variation 
found in this region. The Southeast was next as to size 
and number of variations attributable to firms operating 
in the three trading areas. The between-firm variation 
For this region was about $6.90 per bale for the total 
merchandising cost. The number of firms whose costs 
were particularly high in these trading areas ranged 
from three to Five per area on the average. The trading 
area which had the largest between-firm variation in 
these regions was Montgomery. 

The Western region was next with about $6.40 per 
bale being the greatest between-firm difference for the 
total cost. The Phoenix trading area had the greatest 
number of firms contributing to the between-firm varia-
tion and the largest differences for these three trading 
areas. 
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T.1. 13. AVERAGE RECEIVING CIUflGE PER BALE OF COTTON AT PUBLIC VMIEHOIJSES AND CONPI1ZSSES, 
BY STAlES, 1950 TO 1965 

Year Begin- N. 
ring Aug. I Ala. Ariz. Inc. Calif. Pit Ca. La. Mi.,. Ii,. Max. N.C. Okla. S.C. Tern. Tex. Vt. U.S. 

Cents  

1950 56 / 55 75 2/ 49 54 56 55 75 / 75 54 55 75 2/ 65 

1951 56 75 56 78 / 53 57 57 55 75 1814 7 46 50 76 2/ 65 

1952 60 100 91 63 2/ 56 63 65 614 83 42 75 38 62 79 21 71 

1953 53 100 65 100 2/ 56 63 65 G 814 144 75 39 91  77 2/ 72 

19514 57 100 57 100 2/ 60 614 61 55 87 43 39 55 73 2/ 71 

1955 65 100 53 100 2/ 60 (0 55 so 88 144 75 33 55 62 2/ 70 

1956 61 100 60 ,, 2/ 77 71 So Go 96 49 75 37 66 87 3/ 75 

1957 74 100 65 95 3/ 78 73 66 65 97 43 75 So 68 63 2/ So 

1955 72 100 67 100 3/ 68 75 65 65 98 44 74 45 63 66 3/ 81 

1959 71 100 67 96 3/ 73 73 65 65 86 51 66 65 69 75 3/ 77 

1960 73 100 66 99 3/ 67 73 67 65 86 49 71 70 65 78 3/ 77 

1961 84 100 65 84 3/ 96 73 66 65 95 4,9 71 (6 67 3/ 60 

1962 83 79 66 58 3/ 95 73 65 65 95 148 75 94 66 814 / 71* 

16 85 So 66 52 3/ 92 718 66 65 95 514 75 71 66 90 3/ 714 

19614 85 63 66 54 3/ 101 7j 66 65 75 51 75 71 66 91 2/ 7 

1965 83 52 66 53 3/ 98 73 67 65 76 56 75 75 (6 ,,  

3/ Data ware insufficient for reporting rates. 
Reference 

The Southwest had the smallest between-firm varia- just inter-area operations in the same region. This was 
tion in total cost difference in the trading areas with a 	the prime reason for the large variations found in the 
variation of about $4.75 per bale. The Dallas trading cost item of overhead. 
area had the largest between-firm variation and the 	The merchandising costs attributable to warehouse 
largest number of firms contributing to this variation, services other than storage—which basically includes re-
The Southwestern areas had from two to three firms ceving and outhandling, reweighing, and resampling-
whose costs were high enough to be the major contribu- did not have as large a variation between firms or areas 
tors to the between-firm variation in the areas and re- as those costs previously listed. The average receiving 
gions. 	 charge per bale of cotton at public warehouses and 

The large variations found in data reported by firms compresses by states for the 964-65 season ranged 
operating in a given area or region for either specific from a low of 51 cents a bale in North Carolina to $1.0 
or total cost of merchandising cotton are due to several a bale in Georgia which is a maximum variation of only 
reasons. Data from firms located in a given area (Lub- 50 cents a bale (Table 13). Thus the small variation due 
bock) and operating in that area (Lubbock) generally re- to receiving charges did not sharply change or add to 
port specific and total costs which are very close to- the cost of warehouse services when firms engaged in 
gether. But it was found that if a firm located in the 	inter-area or inter-regional operations. 
same region (Southwest) but in a different trading area 	

The largest part of the cost of compression, patches, 
(Dallas) operates in the area (Lubbock), then his specific 	

and marks was due to the compression charge. During and/or total costs are often out of line with the others the 
964-65 season, standard density compression located and operating in the same area (Lubbock) 

which results in increased variation in the reported data 	charges ranged from $1.20 a bale in Arkansas and Mis- 

for all firms operating in the area (Lubbock). This is true 	souri to $2.00 a bale in Oklahoma, while high density 

in relation 1-o all areas and regions. When firms located 	compression charges ranged from $1 .47 a bale in South 

in one region (Western) and operating in another re- 	Carolina to $2.14 a bale in California (Table 14). Thus 
gion (Southwestern) reported data on specific and/or the variation in this cost per bale amounted to 80 cents 
total costs, it was found that the (Southwestern) varia- 	and 67 cents, respectively, with an overall possible van- 
tion increased above that where firms were engaged in ation of 94 cents a bale. Inter-area or inter-regional 



Table A. AVERAGE CHARGE PER BALE FOR COMPRESSING COTTON, BY TYPE OF COMPRESSION, 

1950 TO 1965 

Year Begin- 	 N. 
ning Aug. 1 	Ala. Art:. 	Ark. Calif. Fla. 	G. 	La. 	Miss. 	MO. 	Max. N.C. Okla. N.C.Tenn 	Tex. 	Va. 	U.S. 

------------------------ cent ................................ 

Standard Density 
1950 106 / 100 140 / 100 107 101 100 150 / 125 100 100 131 ,/ 117 
1951 116 1130 100 1130 J 108 111 102 100 160 j/ 125 1011 100 132 / 119 
1952 120 160 115 150 / 115 125 116 115 163 130 119 115 1130 / 132 
1953 121 160 115 168 1/ 115 127 116 115 163 / 130 119 115 1135 / 135 
1954 119 160 101 168 ,/ 116 125 109 100 162 !/ 130 119 100 1413 / 131 
1955 120 160 82 167 / 116 113 95 88 163 / 130 119 82 1135 / 120 
1956 128 160 100 168 / 128 125 104 100 169 / 134 129 100 148 -- 131 
1957 129 160 101 168 / 129 121 103 100 175 / 1132 130 100 1613 -- 1132 
1958 129 160 102 168 / 130 1213 105 100 172 / 1130 133 100 162 -- 1133 
1959 129 160 101 168 129 128 109 100 175 / 163 130 100 162 -- 139 
1960 130 160 100 170 / 130 128 110 100 175 L' 163 129 100 171 -_ 143 
1961 138 160 100 169 / 136 129 106 100 182 7J 173 133 100 183 -_ 148 
1962 139 160 100 173 !/ j/ 129 106 100 185 y 176 133 100 183 - 1138 
1963 1130 176 120 184 / / 136 125 120 188 / 200 132 120 1813 -- 158 
19613 142 176 120 190 - / 136 125 120 188 / 200 133 121 187 -- 16 
1965 1135 176 120 183 - 1/ 133 125 120 188 1/ 200 1135 122 187 -- 156 

Nigh Density 
1950 113 1/ 125 150 / 115 114 126 125 175 ii 125 100 125 132 / 131 
1951 125 150 125 150 / 119 124 128 125 185 / 125 112 125 1313 j/ 1313 
1952 125 170 1130 160 ,)/ 125 137 141 1130 185 J 135 125 140 1132 J 1137 
1953 129 170 1130 178 3/ 125 138 140 140 185 1/ 135 125 1110 146 / 153 
1954  125 170 126 178 3/ 125 138 133 131 182 3/ 135 125 125 145 3/ 152 
1955 125 170 107 177 3/ 125 128 119 122 185 3/ 135 125 106 1136 3/ 146 
1956 130 170 138 178 3/ 137 139 140 1130 185 3/ 138 129 1130 10 3/ 155 
1957 1135 170 140 178 3/ 1136 140 140 140 185 -- 150 A3 140 165 - 1613 
1958 147 170 140 181 3/ 143 1130 140 140 18o -- 150 138 140 163 -_ 165 
1959 150 180 140 185 3/ 1137 1411 142 140 185 3/ 163 146 140 163 -- 166 
1960 150 180 1130 189 3/ 150 145 142 140 188 V 163 146 140 175 -. 172 
1961 154  180 1130 190 3/ 158 147 142 140 194 -- 176 150 1130 184 -_ 177 
1962 156 180 i4o 195 3/ 3/ 146 142 140 200 - 176 153 140 185 -- 179 
1963 159 196 160 208 3/ 3/ 1513  160 160 200 -_ 200 147 160 1813 -- 1813 
19613 158 196 160 2113 - 3/ 16 161 160 200 -- 200 1137 161 188 -- 189 
1965 163 196 160 202 - 1/ 157 162 160 200 -- 200 164 162 187 -- 184 

3/ Data insufficient for reporting charges. 
Reference (18,19). 

firm operations did not cause large variation in the re-
ported data. 

The average monthly charge per bale of cotton in in-
sured storage during the season of the study ranged 
from 48 cents a bale per month in New Mexico to 60 
cents a bale per month in Georgia (Table 5). This re-
sulted in a 12 cent a bale per month difference which 
would be $1.08 per bale for 9 months or $1 .44 per bale 
for 12 months of storage. This difference is a contribut-
ing factor to the large variation found in the reported  

data for the cost item of carrying charges due to inter-
area and/or inter-regional operation. 

The amount of inter-area and inter-regional operation 
by merchandising firms during the 1964-65 season was 
greater than was the case in the 956-57 season (see 
Table 4). This was due to the search for specific qualities 
of cotton needed for their customers and because of 
fewer number of active merchandising firms during the 
later season. 

CHANGES IN SHIPPERS' COSTS AND PRACTICES FOR 

THE 1964-65 AND PRIOR SEASONS 

Cost 
Although many of the cost figures derived during the 

1964-65 season are not completely comparable to the 
studies conducted in the earlier years, it is possible in 
some instances to make comparisons for some of the 
costs by market trading areas for domestic shipments 
to Group B, or 201 mills, with data acquired during the 
1951-52 season and the 1956-57 season. The 1951-52  

data were derived partly on the basis of spreads be-
tween the price for cotton in the trading area and the 
price received for the cotton landed Group B mills. 
Freight rates reported by a traffic authority in Atlanta. 
Georgia were used to derive transportation costs. A 
survey was made to determine the costs of compression, 
concentration, interest and exchange, hedges and in-
surance, mill brokerage and other selling expenses, and 

[12] 



Table 15. AVERAGE MONTILY CHARGE PER BALE FOR INSURED STORAGE OF COTTON, BY STATES, 
1950 TO 1965 

Year Begin- N. 
n.tng Aug. 1 Ala. An.. Ark. Calif. tia. Ga. I.S. Ni... b. Hex. N.C. Okla. S.C. Tenn. Tex. Va. U.S. 

cents ------------------------------- 

1950 38 30 33 30 / leo ,i. , 33 38 38 145 35 33 37 / 35 

1951 41 30 314 30 46 35 35 33 37 40 45 tei 36 leo / 37 

1952 45 37 1313 36 / 49 141 133 43 414 414 50 46 43 46 43 

1953 147 40 1313 42 / 50 143 4 lej 45 414 50 45 We 46 145 

1954  48 leo 37 142 / 49 43 40 35 46 45 50 145 36 146 / 43 

1955 47 leo 38 42 / 51 132 39 35 149 145 50 147 37 47 / 43 

1956 46 133 38 j4, / 50 46 37 35 49 39 50 47 39 47 J 1e 

1957 50 45 45 ZA3 / 51 45 45 145 47 47 50 47 46 51 / 47 

1958 54 135 147 !/3 / 55 1e8 46 46 49 49 50 51 137 52 / 49 

1959 514 51 50 ZA5 / 54 51 49 50 149 50 49 53 51 148 / 50 

1960 514 51 50 jA6 / 57 51 50 50 48 149 49 53 51 51 51 

1961 58 50 50 1/145 !/ 57 51 50 50 50 149 50 52 50 53 J 52 

1962 56 149 50 yu / 57 50 50 50 50 50 50 51 50 53 / 52 

1963 55 49 50 47 57 51 50 50 46 50 50 52 50 51 / 51 

1964 55 51 50 49 V 60 52 50 50 48 1e9 50 52 50 53 52 

1965 56 51 50 50 V 57 50 50 50 146 52 50 52 50 53 52 

V Data were insufficient for reporting rats.. 
V Charge doss not inolud. Insurance. 
Rst.r.no.  

miscellaneous costs. Overhead and profit was derived 
by subtracting these costs from the mill price and com-
paring the results to local prices. The 1956-57 data were 
obtained through interviews with shippers (28). 

Transportation costs remained relatively unchanged 
between the 1964-65 season and earlier periods except 
for the Montgomery trading area. In Montgomery the 
cost had gone down 77 cents a bale from $3.55 in 1951-
52 to $2.78 per bale in 1964-65 (Table 16). Cost for 
compression increased about 34 cents. Compression 
charges by states also increased (Table 14). Cost of 
concentration increased about 61 cents during the in-
tervening period. The largest increases occured in the 
Houston-Galveston and Augusta Charleston-Greenville 
areas averaging $1.12 and $1.10 per bale, respectively. 
Cost for interest and exchange increased significantly 
in the last few years ranging from 78 cents in the Lub-
bock area to $3.03 per bale in the Fresno-Bakersfield 
area. Mill brokerage and other selling costs increased 
in all areas except Greenwood and Fresno-Bakersfield 
where costs decreased by 12 and 21 cents per bale, re-
speci-ively. For the United States as a whole, cost for 
this item decreased by 35 cents per bale. Because of 
on inclusion of profit with overhead for one of the  

earlier periods, an accurate comparison for this cost 
item and total merchandising cost is not possible. 

Sources of Purchases 

The cotton merchandising firms in the various areas 
purchased their cotton primarily from growers, ginners, 
other local buyers, the CCC, and other spot brokers. 
Shippers in the Western region purchased 89.5% of 
their cotton from the farmer or grower during the 
1964-65 season and only 54% during the 1956-57 sea-
son (Table 17). In the Southwest and South Central, the 
merchandiser also purchased more cotton from growers 
in 1964-65 than in 1956-57 and less from the CCC. In 
the 1964-65 season the Southeastern shipper obtained 
his cotton primarily from the CCC, shifting from the 
ginner, grower, and other local buyers which had been 
his primary source during the 1956-57 season. The gen-
eral shift during the 1964-65 season to the growers, 
ginners and other local buyers carried through on the 
national average showing a decrease in purchasing from 
the CCC, shippers, spot brokers and others. The data 
were developed by volume, producing weighted results 
for the 964-65 season; while the 1956-57 season data 
were derived by simple average. Thus the shift indicated 



Table 16. ESTIMATED COST OF MERCHANDISING COTTON BY TYPES FROM SELECTED MARKET TRADING IREAS TO 
GROUP (m) 201 MILLS FOR INDICATED SEASONS 

Mill Brokerage 
Transportation Interest Kedges and and Other Overhead and Total 

Trading Areas Year 1/ Compression 	Concentration 	and Exehang. Insurance 	Selling Expenses 	Miscellaneous Profit 2/ 5/ 
 -- - - - - - - - - - - - - - - - - - - - - - - - - 	Dollars per Bal- - - - - - - - - - - - - - - - - - - - - - - - - - - - 

Fr.eno-Dak.rstield 1956.57 9.15 1.70 1.40 .85 .20 .85 .05 1.20 15.40 
196445 9.18 1.66 1.89 3.62 * .64 ., 1.09 18.81 

Lubbock 1951-52 5.65 1.35 .90 .90 .35 .85 .15 4.05 14.20 
1964-65 5.69 2.00 1.46 1.68 * .91 .27 1.78 13.79 

Dallas 1951-52 5.25 1.35 1.05 .50 .45 .85 .55 2.40 12.40 
1956-57 5.60 1.45 1.60 .90 .10 .80 0 .90 11.35 
296445 5.24 1.99 1.84 1.82 * 1.04 .35 1.92 14.20 

Ncueton.Galveston 1951-52 4.85 1.40 .90 .60 .40 .50 .35 3.30 12.30 
196445 507 1.86 2.02 1.78 * .98 .8 1.90 13.99 

Greenwood. 195lp52 4.55 1.00 .85 .75 .55 .45 ..(.20) 2.35 10.30 
1956-57 4.25 1.15 .70 .85 .15 .85 .10 .95 9.00 
1964-65 4.12 1.22 1.23 2.62 * •73 .55 .92 11.39 

Memphis 1951-52 4.25 1.00 1.00 .90 .40 .50 .15 2.20 10.40 
1964-65 4.17 1.21 1.33 2.15 * 77 65 1.42 11.60 

Little Pack- 1951-52 4.62 1.12 .80 .73 .40 .50 -(.15) 2.70 10.72 
Nov Orleans 1964-65 4.56 1.22 1.28 2.52 * .81 .34 1.58 12.31 

Nontgoa.s 1951-52 3.55 NA NA NA NA NA NA NA 9.4o 
2994-65 2.78 .08 1.80 2.73 * .54 .22 1.49 9.64 

Atlanta 1951.52 1.95 - 1.15 1.20 .35 .35 -(.05) 2.00 6.95 
1964-65 2.18 .39 1.88 2.17 * .55 .57 1.06 8.82 

Augu.ta.Char1.eton- 1951-52 1.95 - •80 .45 .40 .50 .20 2.45 6.75 
Greenville 1964-65 1.94  .32 1.90 1.97 * .6 .75 1.28 8.79 

/ Transportation data for 1951-52 are freight rates as reported by A. R. Pa.la.s, a. traIT 10 authority of Atlanta, Ga. warehou.a. Data for 1956-57 and 
1964-65 were furnished by shippers. 

/ The 1951-52  overhead and profit do.s contain a margin for profit which is not included in 1956.57 and 1964-65 data. 
J The margin of profit is also included in the total for 1951-52  data. * Insurance for 1964.65 season included in Interest and Exchange. Notes No hedging coats included in 1956-57 or 1964.65 season. Minus figures in 

miscellaneous column denote gain in weight, and value of which is deducted from all other cost items. 
Ref.r.no. (2,8) and original data. 

by The data difference for the fWoL  seasons may not be 
as strong or as definite as it appears. 

During the 964-65 season, the source of cotton pur-
chased by the shipper varied by market trading areas 
within a given region and between regions. Shippers 
in the Fresno-Bakersfield area purchased over 92% of 
their cotton from the farmers, while only II % was pur-
chased from the farmers in the Dallas area (Table 18). 
The amount purchased from the farmers in the market 
trading areas decreased the farther east the shipper 
was located, while purchases from the CCC increased. 
Marketing area purchase data are not available from 
earlier years, but earlier studies indicate that the ship-
pers in the four regions purchased less cotton from the 
farmer and more from the CCC in 1956-57 than in 
1964-65. 

Trading Activities 

United States production for the 1964-65 season was 
15182,000 bales (gross weight 500 pounds). See Table 
19 in the Appendix. Production by regions has remained 
fairly stable during the last 10 years with the Western 
region producing about 15% to 20% and the South-
western region 30% to 40%, the South Central 25% 1-0 
36% and the Southeast 12% to 16%. In 964-65 pro- 

Table 17. SHIPPERS' PURCHASES OF AMERICAN 
COTTON BY SOURCES AND REGIONS, AND 

FOR ALL REGIONS COMBINED, 1956-57 
AND 964-65 SEASONS 

Region 
South- South South- 

Source 	Season 	West west Central east Total 

Farmers 956-57 54.0 9.1 13.1 22.0 21.1 
964-65 89.5 33.0 20.4 13.0 42.4 

Ginners & 
other local 1956-57 17.5 36.0 31.7 43.5 33.9 
buyers 1964-65 8.5 35.2 24.3 35.3 24.9 

CCC 1956-57 4.5 43.8 33.5 18.5 27.6 
964-65 .3 22.3 31.5 49.7 21.8 

Shippers 1956-57 4.0 3.5 1.2 7.1 4.0 
1964-65 .5 3.5 1.5 1.8 1.9 

Spot brokers 1956-57 15.0 6.9 19.7 7.8 11.8 
1964-65 1.2 5.0 22.3 .2 8.6 

Other 956-57 5.0 .7 .8 1.1 1.6 
sources 1964-65 1.0 . .4 
All sources 100.0 100.0 100.0 100.0 100.0 

Simple averages for 1956-57. 
Reference (2) and original data. 
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Table 18. SHIPPERS' PURCHASES OF COTTON BY SOURCES AND TRADING AREAS, 1964-65 SEASON, IN PERCENT 

West Southwest 
Fresno Houston 

Source Phoenix El Paso Bakersfield Lubbock Dallas Galveston - - - - Percent - - - Percent 	- - - - - 
Farmers, ex. whse. 82.4 48.1 91.6 39.5 3.9 2.4 
Farmers, other 40.8 .5 3.3 7.1 31.8 
Ginners and other 
local buyers 13.7 7.3 6.9 30.0 46.4 34.9 

ccc 1.1 .2 20.4 29.0 20.3 
Shippers .6 .1 .5 2.1 5.5 4.1 
Spot brokers 3.3 2.6 .3 3.6 7.0 5.5 
Other sources 1.1 1.1 1.0 
All sources 100.0 100.0 100.0 100.0 100.0 100.0 

South Central Southeast 
Little Rock Greenville-Augusta 

Source Greenwood Memphis New Orleans Montgomery Atlanta -Charleston - - - - Percent - - - Percent 	- - -- - - 
Farmers, ex. whse. 24.6 7.1 21.6 5.3 1.6 
Farmers, other 4.1 4.4 16.6 12.6 23.0 4.7 
Ginners and other 
local buyers 16.4 30.0 20.7. 38.1 27.4 35.9 

CCC 29.5 34.3 24.2 48.6 41.9 54.5 
Shippers 1.4 1.1 3.3 .5 1.8 3.2 
Spot brokers 24.0 23.1 13.6 .2 .6 .1 
Other sources 
All sources 100.0 100.0 100.0 100.0 100.0 100.0 

Original data. 

West 	 Southwest 	 South Central 	 Southeast 

Figure 1. 
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DISTRIBUTION OF UNITED STATES PRODUCTION OF M2ERICAN COTTON MD 
SHIPPERS' REPORTED SHIPMENTS, BY REGION, 1964-65 SEASON 

West 	Southwest 	South Central 	Southeast 
Figure 2. 

ducfion by regions amounted to 2.8 million bales in the 
West, 4.4 million in the Southwest, 5.5 million in the 
South Central, and 2.5 million in the Southeast (Figure 
I). Shippers purchased 2.1, 3.9, 3. 1, and 1.2 million bales 
in the West, Southwest, South Central, and Southeast, 
respectively, during this year. Purchases from 000 
varied from less than 100 thousand bales in the West to 
about 900 thousand in the Southwest and South Central. 

During the 1964-65 season, the Western region pro-
duced 19% of the nation's cotton, and shipments from 
this region represented 140/0  of the national production 
(Figure 2). It must be remembered that this shipment in-
cluded cotton purchased from the CCC, the shippers 
carryover, and the cotton purchased from the 964-65 
crop. The amount of cotton shipped from the Western 
region represents 200/. of the total cotton shipped by 
all shippers regardless of source. The Southwest pro-
duced 29% of the nation's cotton, had shipments equal 
to 26% of the United States production, and 38% of 
the total United States shipments reported for the sea-
son. Production in the South Central region represented 
360% of the total; shipments equaled 200/. of produc-
tion and amounted to 300% of all shipments. The cotton 
handled by the firms in the region amounted to 740/0  of 
Western, 900/. of Southwestern, 560/. of South Central 
and 50% of Southeastern regional production for the 
season. 

Of the 9,171,000 bales of cotton marketed in the 
United States during 1964-65, nearly 98% was con-
sumed in the cotton-growing states (Appendix Table 
20). Since the 1949-50 season, the portion consumed in 
the cotton-growing states has been over 90%. This in-
creased consumption for the years shown has been be-
cause of the shift in mill locations from New England and 
other states to the Southern cotton-growing states. 

The data given in Figure 3 show that in 964-65, Ala-
bama and Georgia mills consumed 30% of all cotton 
marketed in the United States, while Virginia, North 
Carolina, South Carolina, and Tennessee mills consumed 
65%. New England mills used 2% and other domestic 
mills 3%. The cotton handled by these shippers during 
the 1964-65 season represents 80% of Alabama-
Georgia, 65% of Virginia, Tennessee, North and South 
Carolina, 100% of New England, and 670/0  of other do-
mestic mill consumption for the period. The reported 
aggregate shipment to the Alabama and Georgia mills 
by the shippers represents 24% of the total domestic 
consumption for the season. The amount reported ship-
ped by the shippers to Virginia, Tennessee, North and 
South Carolina represented 42% of the consumption by 
these mills for the season. 

Many cotton merchandising firms, in addition to ship-
ping to domestic outlets, are also involved in the export 
market. Slightly over four million bales were exported 
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DISTRIBUTION OF DOMFTIC MILL CONSUMPTION OF AI4ERICAN COTTON AND SHIPPERS' 
REPORTED SHIPMENTS, BY MILL LOCATION, 1964-65 SEASON 

Figure 3. 
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from the United States during 1964-65 (Table 21 in 
Appendix). Japan was the largest purchaser of Amer-
ican cotton with slightly less than one million bales. 
Canada with 390 thousand bales was the next largest 
purchaser of American cotton in 964-65. Examination 

of the data in Figure 4 shows that Europe was the re-
cipient of 34% of the United States exports during the 
season, Japan received 24%, India received 6%, and 
all other foreign countries received 36%. 

POSSIBILITIES OF SHIPPERS' COSTS REDUCTION 

Implication and Trends of Recent Changes 

in Cotton Merchandising 

During the 964-65 season, it was found that change 
was the watchword in the cotton merchandising field. 
Some shippers were initiating changes and wanted fur- 

ther change; yet many shippers have an underlying ten-
dency to resist any change affecting cotton merchan-
dising. 

Additional services offered by the shippers, in most 
cases, increased costs, requiring change to effect 
greater efficiency and reduce cost. The introduction of 
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DISTRIBUTION OF UNITED STATES EXPORTS OF AMERICAN COTTON AND SHIPPERS' 
REPORTED EXPORTS, BY COUNTRY OF DESTINATION, 1964-65 SEASON 
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Figure 4. 

data processing equipment in merchandising cotton has 
been an effort to reduce cost and improve efficiency. 
Automation in mechanical fiber testing was also aimed 
at improved efficiency, better service and reduced cost. 
Yet, both of these changes cost money and, as a result, 
require that the volume of sales be increased for better 
utilization. Thus these trends continue to foster the 
changes found at the time of the survey—more consoli-
dation by the shippers in an effort to reduce costs (pri-
marily those of overhead) and increased business 
volume. 

These factors, along with a national production that 
has not been increasing, have tended to reduce the 
number of active United States shippers. World cotton 
consumption has increased some 71/2 million bales in the 
period 1954 through 1964, but domestic consumption V increased about 330.000 bales during the period. 
World production increased nearly 10 million bales dur-
ing the same interval, but domestic production in the 
United States was nearly constant. United States cotton 
production amounted 1-0 some 500% to 600/. of world 
production in the 1930's, 400% 1-o 50% in the 1940's, 
34% in the 1954-55 season, and 29% in the 1964-65  

season. The United States 1965-66 production of 14.9 
million bales was down slightly from the 1964-65 figure, 
while the 1966-67 production dropped sharply, some 
34%, to 9.6 million bales which represents 20% of the 
worlds estimated production for the season. This re-
duced production during the 966-67 season is a result 
of diverted cotton acreage under the 1965 Agricultural 
Act and reduced yields caused by adverse weather con-
ditions. 

Reduced production and expanding demand is caus-
ing a tightening of the supply situation for some of the 
better length cottons. The tightening of supply and ex-
panded demand lends itself to increased prices. Grow-
ers and producers see this and desire to benefit from 
such increases. As a result, many producers are planning 
to plant longer staple cotton for the 1967-68 season. 

The 1965 Agricultural Act has created a change in 
the nation's merchandising conditions. One change was 
a cotton priced at a level that makes American growths 
more competitive with man-made fibers at home and 
other growths abroad. It has been indicated that a one-
cent change in the price of United States cotton in the 
Liverpool market results in a sharp change in the op- 
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posite direction of United States cotton exports (6). 
Thus the lower loan rate under the new Agricultural Act 
is resulting in an increase in the exportation of Amer-
ican cotton. Experts estimated exports to be some 5 mil-
lion bales for 1966-67 which is up 2.1 and 1.0 million 
bales above 965-66 and 1964-65 United States 
exports. 

The use of price quotations in relation to fineness will 
bring further into the foreground the problem long dis-
cussed by the industry, that grade and staple alone are 
not sufficient quality measurements upon which to base 
the price of cotton and determine the spinning value so 
necessary in the merchandising of cotton. One factor in 
cotton merchandising under the new act which may 
cause more cotton to enter the loan than the govern-
ment and the industry desire is the inclusion of bigger 
intervals for micronaire which may greatly increase the 
difference that exists between the trade's current quo-
tations of premiums and discounts and those that are in 
force for cotton entering the loan. The grower may re-
ceive more for his bale of cotton by putting it in the 
loan than the trade will allow. 

Are Reduced Cosfs in Merchandising Possible? 

Many of these trends and changes could increase 
merchandising efficiency. In this time of generally in-
creasing costs, they might not actually be enough to re-
duce the cost of merchandising, but they could assist 
in preventing a significant increase. 

Many shippers felt that the 1965 Agricultural Act 
would breathe new life into the cotton futures exchange 
making it possible for a shipper to better reduce the 
risk involved in merchandising cotton, thus assisting in 
cost reductions. 

Reduced merchandising cost could be achieved if the 
cotton bale were not cut each time it is sold or moved. 
This might be facilitated through the use of an auto-
matic sampler at the gin. The sample could be retained 
and follow the bale through trade channels. In addition, 
elimination of cut samples would improve the bale ap-
pearance, thus making it more marketable. There would 
also be more cotton in the bale at the time of delivery 
to the mill door. The savings resulting from increased 
bale weight, lower resampling cost, and lower bale 
patching and repairing cost would mean a definite re-
duction in the cost of merchandising a bale of cotton. 
The cost of sampling a bale, plus the loss of weight to 
the bale, amounts to a two-percent loss in weight or 
value for a 500-pound gross weight bale (9). When a 
bale is patched or repaired, merchandising costs are 
increased. Thus if a bale is sampled four times and then 
patched, the loss could be from 8% to 10%. All areas 
could benefit from the use of the automatic sampler 
through a reduction in this cost item and particularly 
those areas exporting large amounts of cotton. 

A shipper often carries insurance on cotton to help 
in offsetting the cost of claims and penalties resulting 
from contamination and damage. This type of insurance 
is quite costly, and any reduction in the amount of dam-
age or contamination of the cotton would result in lower 
cost to the shipper for this type of insurance, as well as 
fewer claims. A reduction in per-bale merchandising  

cost could be achieved if greater care were taken in the 
ginning process to eliminate two-sided bales, false pack-
ing, rough preparation, etc., for this would reduce the 
claims and increase the value of the bole. The grower 
could also take more care in the harvesting of his cotton 
which would increase the quality and reduce possible 
claims at the time of delivery, thus reducing merchan-
dising costs. Greater care could and should be taken in 
all processes from the gin through the transportation to 
destination in an effort to avoid bale damage and con-
tamination which results in claims against the shipper 
for country damage or contaminated bales. A bale 
which has not been sampled would also reduce possible 
contamination. All of these factors, if corrected, would 
increase the per-bale value of the cotton, and at the 
same time, reduce the per-bale cost of merchandising 
by eliminating penalties and claims. 

Should an individual firm's own cost data for a spe-
cific service be markedly above the regional average 
or the market trading area average in which it is lo-
cated, then the cost for the item is one which the firm 
should immediately endeavor to reduce. The individual 
shipper can construct tables—one for each type of 
merchandising cost, plus one table for the average total 
costs of assembling and distributing United States cot-
ton for the 1964-65 season by areas and regions—mak-
ing a cost comparison possible. Data in the tables would 
be on the basis of dollars per bale according to the mar-
ket trading areas, along with the regional average for 
each of the domestic and foreign outlets. This would 
make readily available the information on the cost being 
studied which an individual shipper could use to de-
termine where he stands in relation to the market in 
which he is located, the region, and/or any market in 
which he might do business. It is only through the reduc-
tion of specific costs by individual firms and a group of 
firms in a given area that the overall cost of merchandis-
ing can be effectively reduced in the nation. 

Transportation and related services costs are, in many 
areas, the largest single per-bale merchandising cost 
item. Most figures for the various areas appear to be 
equitable as to distance from their distributor except 
for the Phoenix cost to New England when compared 
with the Fresno-Bakersfield cost to New England (Table 
23). Also, the Houston-Galveston cost to Group 200 
mills and New England appears high in relation to the 
cost for Dallas to the same two outlets (Table 24). 
Whether these costs are due to the actual freight rates 
or because of the other related services included in this 
cost item is not ascertainable from the data furnished. 
Shippers operating in these areas should examine their 
transportation costs in light of reducing them if pos-
sible. The recent establishment of lower rates for heavier 
loadings for some areas offers opportunities for some 
reductions in this major cost item. 

The average carrying and exchange costs, which in-
clude interest, is a fairly large expense item in merchan-
dising cotton. Interest, exchange and insurance costs 
vary and are dependent on the price of the cotton be-
ing merchandised. This, of course, explains the high costs 
shown for the three marketing areas in the Western re-
gion. Still, some of the costs shown for this item for the 
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market trading areas in the West to some outlets appear 
to be a bit too high just to be explained by the fact that 
the cost is due to the price of the cotton being mer-
chandised. 

Overhead is one cost which presents problems in an 
attempt to reduce overall merchandising cost. The re-
duction of a firms staff might help but could result in 
impaired efficiency and loss of sales, thus affecting the 
cost of selling and buying inversely and might result in 
an increase in a firm's total cost even though overhead 
was reduced. Many of the merchandising costs (par- 

ticularly overhead) which have increased since the 1956-
57 season are dependent on the cost of such factors as 
labor, rent, Furniture, etc., which have increased in all 
phases of our nation's economy. In such instances the 
only solution in order to reduce costs is 1-o effect econ-
omy changes which could increase sales volume and thus 
reduce unit costs. With the apparent continuing in-
crease in the nation's cost of living, such reductions 
would possibly result in only holding the line for many 
of the costs of merchandising American cotton. 
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Table 19. PRODUCTION AND DISTRIBUTION OF COTTON BY REGIONS, UNITED STATES, 1935-36 THROUGH 1966-67 SEASONS 

Seasons 

• 
West 

Production 
South- 	Delta 
west 	States 

1/ 
South 
east 

United 
States West 

Distribution 
South 	Delta 
west 	States 

South 
east 

United 
States 

 -- - - - - - - - 	Bales - - - - - - - - - - - - - - - - - - Percent  --------- 

1935-36 1449 3,523 3,171 3,495 10,638 4.2 33.1 29.8 32.9 100,0 
1936-37 744 3,223 4,724 3,708 12,399 6.0 26.0 38.1 29.9 100.0 
1937-38 1,214 5,928 6,787 5,017 18,946 6.4 31.3 35.8 26.5 100.0 
1938-39 716 3,649 4,571 3,007 11,943 6.0 30.5 38.3 25.2 100.0 
1939-40 747 3,372 4,646 3,052 11,817 6.3 29.5 39.3 25.9 100.0 
1940-41 868 4,036 4,122 3,540 12,566 6.9 32.1 32.8 28.2 100.0 
1941-42 691 3,370 4,266 2,417 10,744 6.4 31.4 39.7 22,5 100.0 
1942-43 706 3,746 5,109 3,256 12,817 5.5 29.2 399 25.4 100.0 
1943-44 580 3,207  4,502 3,138  11,427 510 28.1 39.4 27.5 100.0 
1944-45 579 3,280  4,939 3,432 12,230 4.7 26.8 40.4 29.1 100.0 
1945-46 576 2,079 31644 2,716 9,015 6.4 23.1 40.4 3011 100.0 
1946-47 758 1,931 3,412 2,539 80640 8.8 22.3 39.5 29.4 100.0 
1947-48 1,185 3,767 4,192 2,716 11,860 1010 31.8 35.3 22.9 100.0 
1948-49 1,532 3,527 6,282 3,536 14,877 10.3 23.7 42,2 23,9 100.0 
1949-50 21088 6,650 4,878 2,512 16,128 12.8 41.2 30.2 15.8 100.0 
1950-51 1,639 3,189 3,518 1,669 10,014 16.4 31.8 35.1 16.7 100.0 
1951-52 21842 4,536 4,467 3,304 15,149 18.8 29.9 29.5 21.8 100.0 
1952-53 3,098 4,072 5,068 2,901 15,139 20.5 26.8 33.5 19.2 100.0 
1953-54 3,166 4,754 5,646 2,899 16,465 19.2 28.9 34.3 17.6 100.0 
1954-55 2,716 4,233 4,507  2,240 13,696 19.8 30.9 32.9 16.4 100.0 
1955-56 2,201 4,502 5,313 2,705 14,721 15.0 30.6 36.0 18.4 100.0 
1956-57 2,578  3,876 4,629 21227 13,310 19.5 29.0 34.8 16,7 100.0 
1957-59 21539 3,895 3,010 1,520  10,964 23.1 35.5 27.5 13.9 100.0 
1958-59 2,644 4,621 2,883 1,364 11,512 23.0 40.1 25.1 11.8 100.0 
1959-60 2,973 4,797 4,784 2,004 14,558 20.4 33.0 32.9 33.7 100.0 
1960-61 3,096 4,804 4,448 1,934 14,272 22.0 34.0 31.0 33,0 100.0 
1961-62 2,823 5,155 4,497 1,843 14,318 20.0 36.0 31.0 33.0 100.0 
1962-63 3,128 5,037 4,724 1,978 14,867 21.0 34.0 32.0 33.0 100.0 
1963-64 2,930 4,753  5,423 2,328 15,334 19.0 31.0 35.0 15.0 100.0 
1964-65 2,822 4,410 5,483 2,467 15,182 19.0 29.0 36.0 16.0 100.0 
1965-66 2,714 5,034 5,057 2,151 14,956 18.0 34.0 34.0 14,0 100.0 
1966-67E 2.044 3.665 3.369 1.212 10.290 20.0 35.0 33.0 12.0 100.0 
J Cotton reported in 1,000 bales, gross weight 500 pounds per bale. 
E - Estimated. 
Reference (11,18,19). 
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Table 20 • QUANTITY AND PROPORTION OF COTTON CONSUMED IN THE UNITED STATES 
BY AREAS FOR SPECIFIED SEASONS, 1934-35 THROUGH 1964-65 ,/ 

Seasons 

Cotton- 
Growing 
States 

Quantity by 
New 

England 
States 

Areas 

Other 
States 

United 
States 

Cotton- 
Growing 
States 

Proportion by 
New 

England 
States 

Areas 

Other 
States 

United 
States 

 -- - - - - 	Bales Percent -------- 

1934-35 5,336 831 184 6,31 84.0 13.1 2.9 100.0 
1939-40 8,289 1,148 285 9,722 85.3 11.8 2.9 100.0 
1944-45 8,455 891 222 9,568 88.4 9.3 2.3 100.0 
1949-50 8,030 664 157 8,851 90.7 7.5 1.8 100.0 
1950-51 9,642 840 172 10,654 90.5 7.9 1.6 100.0 
1951-52 8,443 559 118 9,120 92.6 6,1 1.3 100.0 
1952-53 8,731 601 92 9,424 92.6 6.4 1.0 100.0 
1953-54 8,011 498 67 8,576 93.4 5.8 0.8 100.0 
1954-55 8,358 427 56 8,841 94.5 4.8 0.7 100.0 
1955-56 8,638 446 57 9,141 94.5 4.9 0.6 100.0 
1956-57 8,320 355 53 8,728 95.3 4.1 0.6 100.0 
1957-58 7,629 297 47 7,973 95.7 3.7 0.6 100.0 
1958-59 8,313 314 44 8,671 95.9 3.6 0.5 100.0 
1959-60 8,671 309 37 9,017 96.2 3.4 0.4 100.0 
1960-61 7,946 273 34 80253 96.3 3.3 0.4 100.0 
1961-62 8,786 264 22 9,072 96.9 2.9 0.2 100.0 
1962-63 81162 209 20 8,391 97.3 2.5 02 100.0 
1963-64 8,333 201 20 8,554 97.4 2.4 0.2 100.0 
1964-65 8,968 183 20 9,171 97.8 2.0 0.2 100.0 

/ The bale figures shown are reported in thousands of running bales, except for foreign cotton 
which are in bales of 500 pounds gross weight. 

Reference (24). 

Table 21. QUANTITY AND PROPORTION OF COTTON EXPORTED FROM THE UNITED STATES 
BY COUNTRIES FOR SPECIFIED SEASONS 31 

Cotton Exports 	 Distribution of Cotton Exports 

 -- - - - - - - Bales Percent - - - - - - - 
Europe: 

United Kingdom 1,097 147 286 153 20.7 6.6 5.1 3.8 
France 589 169 380 184 11.1 7.6 6.7 4.5 
Italy 430 99 442 260 8.1 4.5 7.8 6.4 
Germany 579 70 401 217 10.9 3.2 7.1 5.3 
Spain 101 336 14 28 1.9 6.1 0.2 0.7 
Belgium & Luxembourg 146 29 176 80 2.8 1.3 3.1 2.0 
Netherlands 86 16 128 65 1.6 0.7 2.3 1.6 
Other Europe 31 565 170 543 373 10.7 7.7 9.6 9.2 

Total Europe 3,593 836 2,370 1,360 67.8 37.7 41.9 33.5 
Canada 259 72 448 390 4.9 3.3 7.9 9.6 
Japan 1,272 838 1,301 990 24.0 37.8 23.0 24.4 
China (Taiwan Included) 56 120 189 203 1.1 5.5 3.3 5.0 
India 45 9 314 243 0.9 0.4 5.5 6.0 
Other Countries 71 340 1,041 872 1.3 15.3 18.4 21.5 

Total 5,296 2,215 5,663 4,058 100.0 100.0 100.0 100.0 

31 1,000 bales of 500 pounds gross weight. 
/ Data for 1934-35 through 1938-39 season average used. 

31 Russia included in Other Europe. 
Reference (18,19). 
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Table 22, QUANTITY AND PROPORTION OF All COTTON CONSUNED BY COUNTRIES FOR SPECIFIED SEASONS / 

1934-35 	/ 
1938-39 

Cotton Consumed 

1955-56 	1963-64 1964-65 

Proportion of Cotton Consumed 
1934-35 a' 
1938-39 	1955-56 	1963-64 	1964-65 

 -- - - - - - - - -Bales - - - - - - - - - - - - - - - - Percent - - - - - - - - 
United Kingdom 2,741 1,545 1,065 1,075 9.3 3.7 2.2 2.2 
France 1,181 1,218 1,307 1,189 4.0 2.9 2.7 2.4 
Germany 1,077 1,318 1,312 1,318 3.6 3.2 2,8 2.6 
Italy 684 765 1,049 878 2.3 1.9 2.2 1.8 
Belgium 356 145 385 366 1.2 1.0 0.8 0.7 
Spain 234 397 525 525 0.8 110 1.1 Li 
U.S.S.R. 3,058 5,000 6,600 6,850 10.3 12.1 14.0 13.7 
Japan 3,315 2,322 3,164 3,401 112 5.6 6.7 6.8 
India 3,096 4,280 5,250 5,525 10.4 10.4 11.0 11.1 
China 3,600 5,900 5,775 6,484 12.2 14.3 12.1 12.9 
United States 	/ 6,454 9,210 8,609 9,171 21.8 22.3 18.1 18.4 
Canada 268 383 435 445 019 0.9 1.0 0.9 
Brazil 512 1,050 1,150 1,200 1.7 2.6 2.4 2.4 
Mexico 227 445 560 600 0.8 1.1 1.2 1.2 
Africa 106 563 1,048 1,181 0,4 1.4 2.2 2.3 

Others 2,700 6,415 9,307 9,751 9.1 15.6 19.5 19.5 

World Total 	29,609 	41,226 	47,541 	49,959 	10010 	10010 	100.0 	100.0 

_V-Reported in 1,000 bales, 500 pounds gross, 478 pounds net, unless otherwise specified. (Note: 
consumption of cotton, unless otherwise specified, includes raw cotton consumed in spinning mills 
and other factories plus estimates of non-commercial or household consumption.) 

J Data for the 1934-35 through 1938-39  season average used. 
/ Running bales. 
Reference (4). 
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Table 23. SHIPPERS' AVERAGE COST PER BALE OF ASSEMBLING AND DISTRIBUTING WESTERN COTTON, 
BY TRADING AREAS AND OUTLETS SEASON 1964-65 

Trading Area Where 	- Buying Carrying Warehouse Compres- Traxisp. 
Purchased 	- - - and Costs Services sion, and Re- Sell- Miscel- Over- - - - Local and Other Than Patches, lated in laneous head Total - - - - 	Outlet to Delivery Exchange Storage & Marks Services / - - - 	Which Shipped ]J 2/ 3/ 4/ 5/ 
El Paso area: 

Group 201 mills . . . . $0.52 $3.48 $1.49 $1.99 $6.56 $1.13 $0.53 $2.55 $18.25 
Ala. and Ga. mills 	. . .65 2.96 1.28 2.00 5.99 1.10 .44 2.41 16.83 
Group 200 mills Q/ - -- - - -- - .67 2.58 19.45 
New England mills . . . .91 3.13 1.34 1.97 8.24 .98 .25 2.04 18.86 
Other domestic 2Q/  
Total domestic 	. . . .53 3.47 1.47 1.99 6.58 1.13 .53 2.53 18.23 

Europe 	...... • .85 2.29 1.39 2.32 13.14 1.82 .48 2.46 24.75 
Japan 10/ ....... - -- - - - - .32 - - 
India . 	........ .71 2.56 1.54 2.50 18.87 1.56 1.39 2.65 31.78 
Other foreign 10/ . . . - -- - - - 1.90 -- -- - 

Total foreign . . . . .79 2.42 1.46 2.41 16.16 1.70 .90 2.53 28.37 
All outlets . . . . . .58 3.24 1.47 2.07 8.57 1.25 .60 2.53 20.31 

Fresno-Bakersfield area: 
Group 201 mills . . . . .92 3.82 .97 1.86 9.18 .64 .33 1.09 18.81 
Ala. and Ga. mills 	. • .76 4.67 .99 1.90 9.17 .61 .42 1.26 19.78 
Group 200 mills L9/ . . - -- - - -- - - - - 
New England mills . . . .92 4.22 1.03 1.86 10.75 .68 .40 1.29 21.15 
Other domestic 	. . . . 1.09 3.91 .87 1.88 7.64 .62 .50 1.32 17.82 

Tots]. domestic 	. . . .93 3.87 .97 1.86 9.19 .64 .35 1.12 18.93 

Europe. . . . . . . .90 3.83 .95 2.33 13.89 1.20 .50 1.35 24.97 
Japan . . . . . 	. . . .64 4.84 .98 2.38 13.85 1.11 .47 1.33 25.41 
India 	........ .85 3.47 1.00 2.21 17.67 1.55 .53 1.41 28.69 
Other foreign . . . . .68 5.31 .99 2.40 14.98 1.66 .51 1.11 27.64 
Total foreign . . . .75 4.43 .98 2.34 14.92 1.36 .50 1.21 26.49 
Al]. outlets . . . . .88 4.04 .97 2.00 10.90 .86 .39 1.15 21.19 

Phoenix area: 
Group 201 mills . . . . .83 3.99 1.04 1.84 9.14 .66 .44 1.20 19.14 
Ala. and Ga. mills 	. . .61 4.51 1.03 1.87 9.13 .60 .37 1.18 19.30 
Group 200 mills 10/ - -- - - - - 
New England mills . . . .83 4.65 1.05 1.86 10.75 .65 .40 1.27 21.43 
Other domestic 10/ 	. . -- -- - - - - - - -- 

Total. domestic 	. . . .81 4.09 1.04 1.85 9.17 .65 .44 1.19 19.24 

Europe 	. . . . • • . • .91 3.37 1.00 2.41 14.17 1.25 .35 1.34 24.80 
Japan. . . . . . . . . .86 3.58 1.05 2.44 14.47 1.08 .41 1.60 25.50 
India ......... 1.24 4.75 1.07 2.20 18.08 1.69 1.50 1.73 32.26 
Other foreign . . . . . .73 5.28 1.01 2.39 15.09 1.16 .59 LU 27.37 

Tots]. foreign . . . . .92 4.12 1.03 2.37 15.26 1.26 .65 1.47 27.08 
All outlets . . . . . .85 4.11 1.04 2.05 11.47 .88 .52 1.30 22.22 

Western region: 
Group 201 mills . . .. .85 3.81 1.06 1.87 8.81 .71 .38 1.32 18.81 
Ala. and Ga. mills 	. . .71 4.35 1.05 1.91 8.62 .69 .41 1.44 19.17 
Group 200 mills . . . . .99 2.85 1.17 1.93 8.10 .99 .60 2.14 18.77 
New England mills . . . .90 4.21 1.06 1.87 10.54 .70 .39 1.35 21.02 
Other domestic 	. . . . 1.00 4.24 .89 1.88 7.63 .61 .50 1.27 18.03 

Total domestic 	. . . .85 3.85 1.06 1.88 8.80 .71 .39 1.34 18.88 

Europe 	. 	...... .89 3.50 1.02 2.36 13.84 1.30 .46 1.51 24.88 
Japan. .72 4.40 1.01 2.39 14.10 1.10 .45 1.30 25.48 
India ......... .92 3.62 1.11 2.26 17.98 1.58 .92 1.72 30.11 
Other foreign ..... .69 5.22 1.01 2.40 15.05 1.53 .54 1.15 27.59 
Total foreign . . . . .80 4.18 1.03 2.36 15.12 1.36 .58 1.41 26.84 
Al]. outlets . . . . . 43 3.95 1.05 2.02 10.74 .91 .45 1.36 21.31 

/ Commissions or comparable direct buying costs, and local delivering expenses. a! Includes insured storage, 
interest, and exchange. 3/ Receiving and outhandling and, for some bales, reweighing, resampling and other 
special services. W Patches and marks in overseas shipments. / Overseas shipments include marine insurance 
and, for some areas, wharfage, forwarding, and controlling. (/ Commissions or comparable direct selling costs. 
2/ Rejections and quality adjustments on sales, bad debts, and fiber test fees. 3/ Salaries and bonuses not 
covered in buying and selling, office rent, property taxes, insurance, depreciation, communication, advertising, 
donations, social security taxes, and professional fees. 3/ Excludes operating margins. Q/ Insufficient in-
formation to permit separate extiinates. 
Reierence (16). 
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Table 24. SHIPPERS' AVERAGE COST PER BALE OF ASSUNG ADD DISTRIBUTING SOUTHIIFSTESN COTTON, 
BY TRADING AREAS ADD OUTLETS, SEASON 1964-65 

Trading Area Where 	- - Buying Carrying Warehouse Compres- Transp. 
Purchased 	- -- and Costs Services sion, and Re-. Sell- Niscel- Over- - Local and Other Than Patches, lated ing laneous head Total- - 

Outlet to Delivery Exchange Storage & Narks Services 6/ 71 / 2/ - 	Which Shipped 1/ 2/ 3/ 4 5/ 

Dallas area: 
Group 201 mills . . . . $0.84 $1.82 $1.00 $1.99 $5.24 $1.04 $0.35 $1.92 $14.20 
Ala. and Ga. mills 	. . .77 1.58 .99 2.00 4.62 .94 .20 2.06 13.16 
Group 200 mills . . . .78 1.55 .96 1.96 5.39 .92 .26 1.98 13.80 
New England mills . . . .80 1.49 1.03 1.98 6.34 .97 .18 2.18 14.97 
Other domestic. . . . .79 1.76 .82 1.75 1.38 .52 .34 1.58 8.94 

Total domestic 	. . . .79 1.63 .98 1.98 4.78 .94 .24 2.02 1336 

Europe 	........ .80 1.68 1.05 2.26 11.48 1.42 .28 1.84 20.81 
Japan .......• .82 2.86 1.23 2.33 14.66 .97 .48 1.76 24.01 
India ........• .84 1.98 .99 2.42 18.48 1.35 .32 1.78 28.16 
Other foreign . . . . .80 1.72 1.20 2.46 14.96 1.19 .26 1.36 23.95 
Totalforeign . . . .81 1.78 1.12 2.34 14.06 1.14 .38 1.69 23.32 
All outlets ..... .80 1.73 1.08 2.22 11.03 1.07 .33 1.80 20.06 

Houston-Galveston area: 
Group 201 mills . . . . .80 1.78 1.22 1.86 5.07 .98 .38 1.90 13.99 
Ala. and Ga. mills 	. .78 1.65 1.06 1.98 4.65 .91 .31 1.93 13.27 
Group 200 mills . . -. . .76 1.64 1.10 1.98 5.52 .92 .29 2.04 14.25 
New England mills . . . .76 1.61 1.04 1.99 6.72 .98 .26 2.36 15.72 
Other domestic 	. . . . .76 .90 1.00 1.56 1.38 .98 .06 .88 7.52 
Total domestic .78 1.56 1.08 1.89 4.40 .93 .28 1.80 12.72 

Europe 	........ .53 1.68 1.22 2.20 9.58 1.44 .36 1.29 18.30 
Japan ......... .66 1.73 1.17 2.20 12.70 1.34 .46 1.46 21.72 
India ......... .75 2.14 1.10 2.54 17.18 1.28 .36 1.86 27.21 
Other foreign ..... .86 1.78 1.22 2.56 14.13 1.30 .27 1.56 23.68 

Total foreign .64 1.73 1.20 2.28 11.66 1.38 .38 1.41 20.68 
All outlets . . . . .69 1.67 1.17 2.16 9.42 1.24 .34 1.53 19.22 

Lubbock area: 
Group 201 mills . . . . .62 1.68 .84 2.00 5.69 .91 .27 1.78 23.79 
Ala. and Ga. mills 	. . .62 1.53 .81 2.00 5.10 .86 .33 1.90 12.95 
Group 200 mills . . . . .56 1.33 .65 2.00 5.89 .80 .14 2.57 13.94 
New England mills . . . .73 1.53 .95 2.00 7.27 .92 .26 2.18 15.84 
Other domestic 	. . . . .54 1.32 .54 2.00 2,13 .75 .10 2.85 10.23 

Total domestic 	. . . .61 1.50 .77 2.00 5.09 .86 .15 2.07 13.05 

Europe 	........ .64 1.51 .95 2.64 11.97 1.08 .32 2.08 21.19 
Japan ......... .70 1.53 .97 2.49 14.78 .97 .26 1.79 23.49 
India ......... .66 1.64 .94 2.64 18.78 1.02 .31 2.26 28.25 
Other foreign . . . . .66 1.74 1.06 2.64 15.24 1.06 .32 1.88 24.60 
Total foreign . . • .67 1.58 .98 2.57 14.21 1.02 .30 1.90 23.23 
All outlets ..... .64 1.55 .90 2.35 10.67 .96 .24 1.97 19.28 

Southwestern region: 
Group 201 mills . . . . .73 1.75 1.01 1.95 5.38 .96 .32 1.85 13.95 
Ala. and Ga. mills 	. . .70 1.57 .92 2.00 4.88 .90 .19 1.94 23.10 
Group 200 mills . . . . .63 1.42 .78 1.99 5.75 .84 .19 2.39 13.99 
New England mills . . . .78 1.54 1.00 1.99 6.80 .96 .24 2.24 15.55 
Other domestic 	. . . . .66 1.16 .77 1.78 1.73 .84 .10 1.86 8.90 
Total domestic 	. . . .70 1.55 .91 1.96 4.83 .90 .20 1.98 33.03 

Europe 	........ .62 1.62 1.09 2.38 10.75 1.31 .34 1.66 19.77 
Japan ........ .72 1.67 1.06 2.37 14.23 1.06 .38 1.70 23.19 
India ......... .72 1.86 1.00 2.56 18.24 1.16 .32 2.04 27.90 
Other foreign ..... .76 1.74 1.14 2.57 14.82 1.17 .29 1.66 24.15 
Total foreign . . . .70 1.67 1.09 2.42 13.30 1.18 .34 1.68 22.38 
All cutlets ..... .70 1.63 1.03 2.26 10.34 1.08 .30 1.79 19.23 

/ Commissions or comparable direct buying costs, and local delivering expenses. 2J Insured storage, interest, 
and exchange. 31 Receiving, outhandling, reweighirig, resampling, and special warehouse services. 	Patches 
and marks in overseas shipments. 2/ Overseas shipments include marine insurance and, for some areas, wharfage, 
forwarding, and controlling. / Commissions or comparable direct selling costs. 7/ Rejections and quality ad-
justments on sales, bad debts, and fiber test fees. 2/ Salaries and bonuses not covered in buying and selling, 
office rent, property taxes, insurance, depreciation, communication, advertising, donations, social security 
taxes, and professional fees. 2/ Excludes operating margins. 
Reference (22). 
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Table 25. SIEPEERS' AVERAGE COST PER BALE OF ASSEMBLING AND DISTRIBUTING HIDSOUTH COTTON, 
BY TRADING AREAS ADD OUTLETS, SEASON 1964-65 

Trading Area Where 	- Buying Carrying Warehouse Compres- Tranap. 
Purchased - -. 	- and Costs Services sion, and Re- Sell- Miscel- Over- 

- - - 
Local and Other Than Patches, lated in J.aneous head Total 

-1 

- - - 
	Outlet to Delivery Exchange Storage & 	rks Services / 2/ 5/ 2/ 

- 

.. 	 Which Shipped 1, 2/ 3/ 4/ 5/ - - 

Greenwood area: 
Group 201 mills . . .. $0.59 $2.62 $0.64 $1.22 $4.12 $0.73 $0.55 $0.92 $11.39 
Ala. and Ga. mills 	. . .80 1.71 .66 1.22 3.69 .85 .34 3.44 10.71 
Group 200 mills . . . . .68 2.33 .87 1.21 4.50 .89 .59 1.39 12.45 
New England mills . . . .85 2.30 .64 1.21 5.72 .97 .62 1.72 14.03 
Other domestic 2.Q/ 	. . -- -- - - -- - - - - 

Total domestic .66 2.36 .67 1.22 4.13 .78 .51 1.33 11.46 

Europe 	. . . . o . . .72 1.72 .74 2.14 12.11 1.53 .46 1.70 21.12 
-- Japan 	Q/ . . . 	. . 

India . . . . 	. . 

- 

.83 
-- 

180 
-- 

.92 
- 

2.33 
- 

18.76 
- 

1.60 
- 

.73 
- 

2.27 29.24 
Other foreign ..... .75 1.78 .88 2.38 10.54 1.38 .30 2.00 20.01 
Total foreign .74 1.76 .84 2.29 11.71 1.46 .42 1.93 21.15 
AU outlets • 	• . .68 2.20 .72 1.52 6.21 .97 ,49 1.35 14.14 

jj~M,lLis area: 
Group 201 mills . . . . .62 2.15 .71 1.21 4.17 .77 .55 1.42 11.60 
Ala. and Ga. mills 	. . .79 2.11 .73 1.21 3.61 .85 .52 1.69 11.51 
Group 200 mills . . . • .58 2.42 .98 1.21 4.54 .85 .48 1.30 12.36 
New England mills . . . .80 2.18 .61 1.21 5.72 .86 .36 1.68 13.42 
Other domestic 	Q/ 	. . - - - -- -- - -- 

Total domestic 	. . . .66 2.19 .76 1.21 4.15 .80 .52 1.46 11.75 

Europe 	....... .62 2.01 1.01 2.24 12.16 1.25 .51 1.92 21.72 
Japan 	Q/ . . . . . . . - - - - - -- -- - -- 

India 	........ .89 1.84 1.00 2.31 18.75 1.64 .91 2.42 29.76 
Other foreign . . . . .78 1.85 .88 2.36 10.37 1.34 .31 2.19 20.08 
Total foreign . . . .74 1.91 .94 2.30 11.73 1.42 .47 2.33 21.64 
All outlets . • . . .68 2.13 .79 1.41 5.54 .92 .52 1.58 13.57 

Little Rock-New Orleans area: 
Group 201 mills . . .. .82 2.52 .46 1.22 4.56 .81 .34 1.38 12.31 
Ala. and Ga. mills 	. . .93 1.72 .57 1.20 4.03 .86 .32 1.98 11.61 
Group 200 mills . . . • .79 2.28 .75 1.20 4.94 .94 .31 1.95 33.16 
New England mills . . . .89 1.66 .67 1.20 5.97 .90 .31 2.15 33.75 
Other domestic .i9/ 	. . - - - - - - - - -- 

Total domestic 	. . . .85 2.24 .53 1.21 4.52 084 .33 1.75 12.27 

Europe 	. . . . . . . .84 2.49 .72 2.06 32.07 1.56 .93 2.36 
-- 

23.03 
Japan 	Q/. ..... 
India ......... 

- 

.99 
- 

1.69 
- 

.89 
- 

1.90 
- 

18.80 1.75 
- 

1.43 2.48 29.93 
Other foreign . . . . . .96 1.52 .72 1.59 32.10 1.41 .82 1.88 21.00 
Total foreign . . . . .91 2.07 .76 1.91 33.00 1.57 1.04 2.28 23.54 
All outleta . . . • o .87 2.19 .59 1.39 6.66 1.03 .51 1.89 15.33 

Nidsqijh region 
Group 201 mills . . . . .63 2.34 .66 1.21 4.19 .76 .53 1.27 11.59 
Ala. and Ga. mills . . •8]. 1.92 .69 1.21 3.68 .85 .44. 1.63 11.25 
Group 200 mills . . . . .62 2.38 .93 1.21 4.55 .86 .50 1.37 12.42 
New England mills . . . .83 2.33 .63 1.20 5.76 .90 .44 1.77 33.66 
Other domestic 12/ 	. . -- - -- - - -- - -- -_ 

Total domestic 	. . . .68 2.24 .71 1.21 4.18 .80 .50 1.39 ].1.71 

Europe 	. . . . . . . .70 1.98 .85 2.17 12.32 1.30 .57 1.91 21.80 
Japan LO/ . . . . . . . - - -- - - 

India ......... .89 1.79 .95 2.23 18.76 1.64 .95 2.38 29.59 
Other foreign ..... .78 1.79 .87 2.32 10.54 1.36 .34 2.08 20.08 
Total foreign . . . .77 1.87 .88 2.24 11.88 1.46 .53 2.07 21.70 
All outlets ..... .70 2.16 .74 1.44 5.89 .95 .50 1.54 33.92 

5/ Commissions or comparable direct buying costs, and local delivering expenses. 2J Includes Insured storage, 
interest, and exchange. 5/ Receiving and outhandling and, for some bales, reweighing, resampling and other 
special services. / Patches and marks in overseas shipments. 5/ Overseas shipments include marine insurance 
and, for some areas, wharfage, forwarding, and controlling. 5/ Commissions or comparable direct selling costs. 

2/ Rejections and quality adjustments on sales, bad debts, and fiber test fees. 5/ Salaries and bonuses not 
covered in buying and selling, office rent, property taxes, insurance, depreciation, communication, advertising, 
donations, social security taxes, and professional fees. 5/ Excludes operating margins. 9J Insufficient in-
formation to permit separate estimates. 
Reference (14). 
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Table 26. SHIPPERS  AVERAGE CT PER BALE OF ASSBLING AND DISTRIBUTING SOUTHEASTEER COTTON, 
BY TRADING AREAS AND OUTLETS, SEASON 1964-65 

.Trading Area Where 	- Buying Carrying Warehouse Corapres- Transp. 
Purchased 	- - - - and Costs Services mien, and Re- Sell- Miscel- Over- - - Local and Other Than Patches, lated in laneous head Total - - - 	Outlet to Delivery Exchange Storage - & Harks Services W 2/ / 2/ - 

Which Shipped 1/ 2/ 3/ 4/ 5/ 

Atlanta area: 

Group 201 mills . . . . $0.46 $2.17 $1.42 $0.39 $2.18 $0.55 $0.57 $1.08 $ 8.82 
Group 200 mills . . . . .49 2.46 1.26 .34 3.37 .34 .65 1.21 10.12 
Ala. and Ga. mills 	. . .44 1.87 1.39 .06 1.44 .72 .54 1.04 7.50 
Alabama mills LO/ . . - - -_ - -- - - 
Georgia mills . . . . .40 1.95 1.42 .06 1.44 .74 .60 .96 7.57 

Other outlets 3Q/  

Al]. outlets . . . . .45 1.94 1.39 .32 1.63 .68 .55 1.05 7.81 

Augusta 	Charleston- 
Greenville area: 

Group 201 mills . . . . .57 1.97 1.33 .32 1.94 .63 .75 1.28 8.79 
Group 200 mills . . . . 1.04 1.40 1.21 .10 1.85 .43 .73 1.33 7.89 
Ala. and Ga. mills 	. . .82 1.49 1.10 .07 2.20 .48 .29 1.62 8.07 
Alabama mills 3Q/ . . - - - - - - - - -- 
Georgia mills . . . . .77 1.54 1.13 .08 2.10 .48 .36 1.50 7.96 

Other outlets 3Q/ . . . - - - - - -_ -  - -- 

All outlets . . . . .71 1.75 1.25 .22 1.99 .56 .63 1.34 8.45 

Montgomery area: 

Group 201 mills . . . . .71 2.73 1.09 108 2.78 .54 .22 1.49 9.64 
Group 200 mills . . . . .93 2.43 1.23 - 2.65 .50 .17 1.63 9.54 
Ala. and Ga. mills 	. . .53 2.38 1.12 .02 1.74 .50 .40 1.38 8.07 
Alabama mills , . . . .46 2.09 1.05 .02 1.50 .42 .48 1.48 7.50 
Georgia mills . . , . .58 2.65 1.18 .02 1.97 .56 .32 1.29 8.57 

Other outlets 	.Q/ . . . - - - - - 
Al]. outlets . . . . .54 2.41 1,12 .02 1.83 .50 .38 1.39 8.19 

Southeastern region: 

Group 201 mills . . . . .58 2.06 1.32 .30 2.04 .62 .68 1.28 8.88 
Group 200 mills . . . , .97 1.58 1.22 .12 2.06 .43 .68 1.17 8.23 
Ala. and Ga. mills 	. . .55 2.13 1.18 .03 1.74 .54 .41 1.34 7.92 
Alabama mills . . . . .54 1.96 1.05 .02 1.59 .44 .40 1.54 7.54 
Georgia mills . . . . .56 2.24 1.25 .04 1.83 .60 .42 1.22 8.16 

Other outlets  

All outlets . . . . .59 2.07 1.22 .12 1.85 .56 .51 1.31 8.23 

3/ Commissions or comparable direct buying costs, and local delivering expenses. 2] Insured storage, interest, 
and' exchange. / Receiving, outhandling, reweighing, resampling, and special warehouse services. k/ Patches 
and marks in overseas shipments. 5/ Includes cotton insurance separately reported. 6J Commissions or comparable 
direct selling costs. 2/ Rejections and quality adjustments on sales, bad debts, and fiber test fees. 5/ Sal-
aries and bonuses not covered in buying and selling, office rent, property taxes, insurance, depreciation, com-
munication, advertising, donations, social security taxes, and professional fees. 2/ Excludes operating margins. 
Q/ Insufficient information to justify separate estimates for this outlet. 
Reference (15). 

[29] 



REFERENCE LIST 

(I) Cooperative Agreement Between the Cotton Re- 
1965. search 	Committee of Texas and the 

United States Department of Agriculture 
Economic Research Service. (Department 
Files.) 

(2) Cotton Economic Research & Textile 	Research 
Laboratories in cooperation with U.S. De- 
portment of Agriculture. Cotton Mer- 
chandising-Costs, Practices, and Prob- 
lems. 

3) Cox, A. B., Professor Emeritus of Cotton Market- 
1953. ing, The University of Texas. Cotton- 

Demand, Supply, Merchandising. 
(4) International Cotton Advisory Committee. Cotton- 

1966. World Statistics. Vol. 19, No. 9 (Part II). 
(5) U.S. Department of Agriculture. The American 

1964. Textile Industry. Agri. Eco. Rep. No. 58 
Eco. Res. Serv. 

(6)  . Analysis of Factors Affecting U.S. 
1966. Cotton Exports. Agri. Eco. Rep. No. 90, 

Eco. Res. Serv. 
(7)  . Changes in American Textile Indus- 

1959. fry. Tech. Bul. No. 1210, Mkt. Res. Div. 
Agri. Mkt. Serv. 

(8)  . Costs in the Marketing of Cotton 
1953. From Central Markets to Southeastern 

Mills. Pro. & Mkt. Adm., Cot. Branch. 
(9)  . Costs of Storing and Handling Cotton 

1966. at 	Public 	Storage 	Facilities, 	1964-65. 
Eco. Res. Serv. No. 306. 

(10)  . Cotton Price Statistics, March. Con- 
1967. sumer & Mkt. Serv., Cotton Div. 

(II) . Cotton Situation, November. CS-221, 
1965. Eco. Res. Serv. 

(12) . The Demand for Textile Fibers in the 
1963. United States. Tech. Bul. 1301. 

(I 3) . 	Official 	Spot Cotton 	Quotations. 
1962. Mkt. Res. Rep. 547, Eco. Res. Serv., Mkt. 

Eco. Div. 
(14) 
-' 

"Shippers' Costs of Assembling and 
1965. Distributing Midsouth Cotton, By Types, 

Market Trading Areas, and Sales Out- 
lets, Season 	1964-65." 	Eco. 	Res. Serv. 
264. (See Table 25 this publication.) 

(15)  . "Shippers' Costs of Assembling and 
1965. Distributing 	Southeastern 	Cotton, 	By 

Types, Market Trading Areas, and Sales 
Outlets, Season 1964-65." Eco. Res. Serv. 
266. (See Table 26 this publication.) 

(16) . "Shippers' Costs of Assembling and 
1965. Distributing Western Cotton, By Types, 

Market Trading Areas, and Sales Outlets, 
Season 1964-65." Eco. Res. Serv. 271. 
(See Table 23 this publication.) 

(17) -'"Spot Cotton Quotations." July 12, 
1966. 	1966. Consumer & Mkt. Serv., Vol. 47, 

No. 236. 
(I 8) 	 . Statistics on Cotton and Related 

1963. Data 1925-1962. Statis. Bul. 329. Eco. 
Res. Serv., Eco. & Statis. Anal. Div. 

(19) . Supplement for 1966 to Statistics on 
1966. Cotton and Related Data. Supplement 

to Statis. Bul. 329. Eco. Res. Serv., Eco. & 
SI-otis. Anal. Div. 

(20) . The Traffic Pattern of American Raw 
1965. Cotton Shipments Season 1961-62. Mkt. 

Res. Rep. 705. Mkt. Eco. Div., Eco. Res. 
Serv. 

(2 1) U.S. Department of Agriculture, Economic Re-
1965. search Service, in Cooperation with Cot-

ton Economic Research, The University of 
Texas. Recent Developments in Testing 
and Pricing Cotton for Fineness and 
Strength. Mk±. Res. Rep. 699. 

(22) . "Shippers' Costs of Assembling and 
1965. Distributing Southwestern Cotton, By 

Types, Market Trading Areas, and Sales 
Outlets, Season 1964-65.' Eco. Res. 
Serv. 261. (See Table 24 this publication.) 

(23) U.S. Department of Agriculture, Economic Re-
1965. search Service, in cooperation with Cot-

ton Economic Research, The University of 
Texas and Agricultural Economics and 
Sociology, Texas A&M University. "Ship-
pers' Costs of Assembling and Distribut-
ing U.S. Cotton, By Types and Sales Out-
lets, Season 1964-65." Eco. Res. Serv. 
273. (See Table I this publication.) 

(24) U.S. Department of Commerce. Cotton Produc-
965. tion and Distribution. Bul. 201. Bur, of the 

Census. 

[3D] 


