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INTRODUCTION

he Super Fan o it
-I‘ LR | Fact: On this day in 2009, | debuted
-Iow did Frog Daddy come to be? #FrogDaddy at a 41-0 @TCUFootball win
over @unlivfootball. As they say, the rest is
g Frog Daddy - -
RS R— history. &% [ &8

.’rog Daddy does academics? #FrogFam

'Nhat this project sought to understand.:

. Is Twitter the most effective platform for a super fan I as it pertains to agenda

Twitter be used to influence other fans as it

elinitions, and applications listed in the NCAA Djvision I
person and social media efforts of the Frog Daddy conce}ﬂl



ONLINE PRESENCE

rSelection of Twitter as platform for
concept development.

ilnitial predominant use of the “Hashtag.”

s iogFam

-I‘he_ “retweet” tool, importance of reach.

d as a call for

& Richardson 201!
flncreased growth and engagement
creates influence.



AGENDA SETTING THEORY

-l‘witter can be used for more effective purposes than just connecting with fans.

hat is Agenda Setting Theory?
2O

ohen (1963) suggests thatiile media ‘“...may not be

eory that studies how media plays a role in politics.

uch of the time in telling

mpeople what to think, but it is stunningly successful i s teaders what to think

about.”

ow this relates to a social media presence for Frog Daddy
Elites shape issue conception, and Frog Daddy is an elite fan.
His SM presence offers an opportunity to be used as a tool to help set an agenda for TCU.

: His endorsement of official TCU accounts in the TCU Twitter community make him an

online ambassador for the school and the fan base.



BARRIERS TO ENTRY

w 2016: Official meeting betwee
addy camp and TCU AD Drew

Martin.

CAA Division I Manual

ight of the 22 articles within the
manual prevent a super fan from

receiving formal affiliation with a

Division I “member institution.”




ARTICLE 6: INSTITUTIONAL CONTROL

.4.2.2 Retention of Identity as “Representative.”
I Any 1ndividual pa

rticipating in the activities set forth in Constitutjm’4.2 (Representative of

SHI De conaaeres aErepresen tative of the institution’s athletics interests,”
anag ONce S0 Iaehtified dshmreprese

=14} it is presumed the person retains tha STILILY.

According tojll4.2 Representatives of Athletics Interestsjlkog Daddy falls under two of five
listed princiPl€s that make him a “booster.”

Lormal affiliation with TCU would make his conduct the university’s responisibility, and he
would be required to adhere to NCAA guidelines.



ARTICLE 13: RECRUITING

3. 10.2.1 Comments Before Commitment.
gmPolore [he signing of @ prospective student thlete_to_aﬂatmnaLLetter_QﬂnLent_Qr_an

f' te [l OIIC
Rasm@ 1 h ST 1120 Clal deposit in response to its offer of admission, a member institution may
y only to the extent of confirming its recruitment of the prospective
#wt comment generally about the prospective student-a
______ that the prospective student-athlete might make to th nm.
is precluded from comm®nting in any manner as to the likelihood
mmitting to or signing with that institution.

of admission and¥or financial aid or before the In

@

g the Twitter account to tweet fo or about prospective student athletes violates NCAA



ARTICLE 11: CONDUCT AND EMPLOYMENT OF
ATHLETICS PERSONNEL

11.3.2.7.1 Exceptiil:tjons That Indicate Approval of Content on Social Media
Platforms.

n athletics department staff member may take actions (e.q., “like,” “favorite,” republish, IR

cial media platforms that indicate approval of content on social media platforms that ﬁ
users of the platforms other than institutional staff members or representative

on’s athletics interests.

This rule permits TCU to use their official Twitter accounts to endorse the Frog Daddy

Twitter account while remaining unaffiliated.




METHODOLOGY

'Nhat the data tells us:

-Pictures:
-_MJ.per Fan is visually appealing.

l More media content would likely

generate more engagement.

uper Fan Persona:

. Other fans approve of what the Super

stands for. He’s likeable.

uggestion for further research:

==



CONCLUSIONS

o
_-’:,\4(?.- \

=l

Where does the Super Fan fit in the
sports world?

rofessional teams don’t present th

e.
same set of barriers as collegiate
teams.

hould the growth of the Super Fan be
left to the teams?

h—lypothetical business model.

What makes the Super Fan a Market
inefficiency?




LINKS TO ARTICLES, VIDEOS, ETC.

SFrog Daddy ESPN Fan Hall of Fame Application 2014

. hifp://Tanhallolfame.com/applicants/2014/] ameslv=1moqrd—_
|

— o B
WX&M Jim Knox before being selected as e “Progressivelm of

mq.game selection vide
] hitps://www.lacebook.com/FOXoporisSouthwest/videos/10153669986394624/
https://twitter.com/FrogDaddy lCU/status/80s5 1205159951651 606

romotional video “Go Big or Go #Gnome” with owner of QSUGnoma-r a-a

ngaffiliated agenda setter in the TCU Twitter Community.
- @: s SEVCERYZY
2 Ingame feature of Frog Daddy, including commentary, during the TCU vs. SMU gamHas

featured on ESPN2.
. hifps://twitter.com/FrogDaddyTCU/status/789301130220101632

“Who’s Your (Frog) Daddy?” An article written by Sierraiﬁhat was featured OH
d

|
. hitps://wWwww.icul3bU.com/2016/09/wWhosEyourstro
I I N

—





