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Survey Features
ÅCustom development
ÅMultiple question types
ÅInstructional format
ÅOnline delivery

Survey Targets
ÅKnowledge content
ÅStudy-abroad characteristics
ÅDriving/restraining forces

Concerns
ÅSurvey constraints
ÅAnalysis limitations

Takeaways
ÅInformation gleaned
ÅFuture direction

Sevilla-CenterStudy-Abroad 
Assessment Overview
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Outcomes Assessment Goals

To evaluate and improve current
programs,encourageinnovation and
evaluate the ƛƴƴƻǾŀǘƛƻƴΩǎeffective-
ness. Systematic gathering of
information is key for sustained
improvementwith a focuson helping
faculty and students work more
effectively(Light,2001)



Knowledge Content

(ANOVA test, Confidence level 95%; n=212)

Five-Six multiple choice questions for each category
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Survey Topic 
Motivation

Sample 
Question

Language Proficiency

Communicating with residents from another country 

is facilitated by knowing at least some phrases in the 

local language. Indeed, there are many opportunities 

to practice Spanish as a second language through 

language apps, classes on campus, internet videos 

and language/cultural activities. 

Which Spanish word-pair has the same meaning?

A.  sí ςsin

B.  más ςmuy

C.  bien ςvale

D.  mucho ςpoco



Recommendation

Practice your language skills whatever your level 

of understanding may be; whether picking up a 

few simple words or phrases such as perdónor 

¿A quéhora vamosa comer?, or approaching 

fluency, language is an effective way to connect 

with others.



Knowledge Content

Language proficiency wasstatistically different based on:

College Spanish Proficiency Native/Heritage



Takeaways

ÅNative/Heritage (Spanish) Speakers 
are advantaged in their proficiency.

ÅLanguage proficiency is not a pre-
requisite for Travel Readiness or 
Situational Responsiveness competency.

ÅLanguage is a complex skill that requires 
600-2,200+ hours of deep learning.
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(ANOVA test, Confidence level 95%; n=212)
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Takeaways
ÅCultural Awareness scores

were 15% lower than Travel 
Readiness or Situation
Responsiveness and is a 
topic for potential 
orientation focus.
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Study-Abroad Characteristics

(ANOVA test, Confidence level 95%; n=212)

One short-answer question for each category
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Motivation:  Why did you decide to study abroad?

Exceeds Expectations

Highly motivated as evidenced by a

thoughtful considerationof the program

and/oractiveparticipation.Personalized

Keywords: entirely new environment;

improve language skills; grow as a

person; immersion in another culture;

learnthe winesandcultureof Spain.

Meets Expectations

Averagemotivation as evidencedby a generic

consideration of the program or program

possibilities.

Keywords: experience a different culture,

broadenunderstandingof the world; get out of

my comfort zone; more benefits than

drawbacks; have an adventure; fulfill Spanish

minor and use funding opportunity; excuseto

travel in Europe; forced to study abroad but

excited.

Below Expectations

Under motivated as

evidencedby focusing on

minimumrequirements.

Keywords: meeting a

requirement, available

program, to be with

friends; to have a good

time.



Motivation distribution wasstatistically different 
based on:

Study-Abroad Characteristics

Gender College

Average Score 2.2± 0.7 1.8 ± 0.7 1.0 ± 1.0 1.7 ± 0.7 2.2 ± 0.6 2.4± 0.5 2.0 ±1.1



ÅWomen and A&S students exhibit high 
motivation.

ÅWomen express greater interest in being 
in Sevilla

ÅA&S students desire greater immersion 
& engagement outside the classroom

ÅWomen articulate a more genuine & 
location specific response about their 
excitement for study abroad

Takeaways
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