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General Business Major Intelligence Concentration
Required courses:

21 hours of upper-division core (BLAW 3391; ISQS 3344; FIN 3320; 
MGT 3370, 3373, 4380; MKT 3350)

MKT 3356	 Marketing Research and Analysis
BA 4000	 Data and Text Mining for Business Intelligence 

(taught as BA 7000/will be cross-listed)
ISQS 3345	 Object Oriented Systems
ISQS 3346	 Internet Programming
ISQS 3348	 Data Base Management Systems
BA 4000	 Six Sigma (taught as BA 7000/will be cross-listed)

Any six from the following non-business courses:

MATH 3342	 Mathematical Statistics for Engineers and Scientist
MATH 3371	 Elements of Finite Mathematics
MATH 4330	 Mathematical Computing
MATH 4342	 Mathematical Statistics I
MATH 4343	 Mathematical Statistics II
IE 3311	 Operations Research I
IE 3341	 Engineering Statistics
IE 3343	 Quality Assurance in Engineering Statistics
IE 4311	 Operations Research II
CS 3364	 Design and Analysis of Algorithms
CS 4354	 Concepts of Data Base Systems
GEOG 3300	 Geographic Information Systems
GEOG 4400	 Topics in Geographic Information Systems

General Business Major 
Project Management Concentration
Required courses:

21 hours of upper-division core (BLAW 3391; ISQS 3344; FIN 3320; 
MGT 3370, 3373, 4380; MKT 3350)

ISQS 3345	 Object Oriented Systems
ISQS 4350	 Information Systems Project Management
MGT 4376	 Entrepreneurship: Discovering Entrepreneurial 

Opportunities
MKT 3356	 Marketing Research and Analysis

Take two of the following six courses:

FIN 3332	 Real Estate Fundamentals
FIN 3334	 Real Estate Finance and Investments
BLAW 3393	 Real Estate Law
FIN 4333	 Real Estate Appraisal
FIN 4336	 Urban Land Development

With construction engineering technology minor (18 hours)

CONE 2300	 Construction Materials and Blueprint Reading
CONE 2302	 Surveying 
CONE 4300	 Construction Safety
CONE 4320	 Construction Cost Estimating
CONE 4322	 Construction Management
CONE 4324	 Construction Contracts and Specifications

International Business Major

The goal of the undergraduate program in international business is 
to provide understanding of and experience with international envi-
ronments and business practices. The foreign language requirement 
and recommended overseas study periods enhance the depth and 
breadth of this understanding. Minimum 3.0 GPA and 14 hours in 
same foreign language.

	 THIRD YEAR
	 Fall	 Spring
IB 3105,+ Cross-Cultural Mgt. Skills	 1	 BLAW 3391, Business Law I	 3
    Should be taken prior to		  FIN 3320, Financial Management	 3
    Study Abroad Semester		  MGT 3370, Organization & Mgt.	 3
Study Abroad Semester^^	 12	 MGT 3373, Managerial Communication	 3
    (May also be done in spring		  MKT 3350, Intro. to Marketing	 3
    of 3rd year or fall of 4th year)		  TOTAL	 15
TOTAL	 12	

	 FOURTH YEAR
	 Fall	 Spring
FIN 3323, Intro. Fin. Mkts. & Institutions	 3	 FIN 4328, International Finance	 3
ISQS 3344, Prod. & Operations Mgt.	 3	 MGT 4380, Strategic Management	 3
MGT 4375, International Management	 3	 MKT 4358, International Marketing	 3
Group A*	 6	 Group B**	 3
TOTAL	 15	 Group C^	 3
		  TOTAL	 15

TOTAL HOURS: 125

Students interested in the international business major are required to complete the 

equivalent of three semesters of a single foreign language while in the lower division and 

then make application for the major. The humanities requirement must be satisfied with an 

appropriate course.

*	 Group A -2 courses as approved by IB advisor from: GEOG; HIST; POLS;  
IB 4361, 4382, 4383.

**	 Group B - Choose one course from ECO 3333 and 4331.
^	 Group C - 3 hours of language above minimum required.
^^Lower-division core must be completed prior to Study Abroad semester.
+	 1-hour course only for students participating in Study Abroad semester.

Marketing Major

The undergraduate program in marketing offers a solid curriculum and 

learning experiences that prepare students for success. The market-

ing major is designed to offer a solid understanding of marketing with 

cutting edge ideas and practices that prepare students for their first 

position in marketing and provide the foundation needed to advance.

	 THIRD YEAR
	 Fall	 Spring
BLAW 3391, Business Law I	 3	 ISQS 3344, Prod. & Operations Mgt. 	 3

FIN 3320, Financial Management	 3	 Group A+	 9

MGT 3370, Organization & Mgt. 	 3	 Group B^	 3

MGT 3373, Managerial Communication	 3	 TOTAL	 15	

MKT 3350, Intro. to Marketing	 3

TOTAL	 15

	 FOURTH YEAR
	 Fall	 Spring
Jr./Sr. Economics Course**	 3	 MGT 4380, Strategic Management	 3

Group A+	 6	 Group A+	 3

Free Elective	 3	 Group B^	 3

Elective (Non BA or Non Eco.)*	 3	 Free Elective*	 3

TOTAL	 15	 TOTAL	 12

TOTAL HOURS: 120

*	 These are the only courses not requiring a grade of C or higher.
**	 Any upper-level economics course except ECO 3323 and 4332.
+	 Group A – Choose six courses from MKT 3351, 3352, 3353, 3356, 4351, 4354, 4358, 

4359, 4360, 4370, 4371, 4383; IB 4361.
^		 Group B – Choose two additional junior- or senior-level business courses provided they 

are not used to fulfill another requirement.


