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Marketing Major—Sales Concentration
Most marketing majors begin their career with a sales position. The 

sales concentration is intended to prepare students for that first 

job. The courses included will help students to understand the role 

of sales in a marketing strategy, how to manage a sales force, and 

the sales process. Additionally, students will learn skills such as 

uncovering prospect needs, making sales presentations, and writing 

proposals. 

	 THIRD YEAR
	 Fall	 Spring

BLAW 3391, Business Law I	 3	 ISQS 3344, Prod. & Operations Mgt. 	 3

FIN 3320, Financial Management	 3	 MKT 3352, Consumer Behavior	 3

MGT 3370, Organization & Mgt. 	 3	 MKT 4350, Personal Selling	 3

MGT 3373, Managerial Communication	 3	 Group A**	 3	

MKT 3350, Intro. to Marketing	 3	 Restricted Elective*	 3

TOTAL	 15	 TOTAL	 15

	 FOURTH YEAR
	 Fall	 Spring

Jr/Sr. Economics	 3	 MGT 4380, Strategic Management	 3

GROUP A**	 3	 MKT 4354, Market Promotion	 3

MKT 4359, Sale Management	 3	 Free Elective	 6

Non BA/Non ECO elective	 3	 Group A**	 3

Group B^	 3	 Total	 15

Total	 15	
*	 Restricted Electives: COMS 3358 or ENGL 3365	
**	 Group A: Choose 3 from MKT 3351, 3353, 3356, 4358
^	 Group B: One additional junior- or senior-level business course provided it is not used to 

fulfill another requirement.

Management Major

The undergraduate management program provides high-quality prepa-
ration for a wide range of managerial careers. It provides the broadest 
background of any of the business disciplines for understanding and 
managing organizations and behavior in these systems. Students may 
group courses to emphasize their particular interest. General manage-
ment is particularly suited for management training programs sponsored 
by many larger firms and entry-level positions in smaller firms. These 
programs serve as the first step up the management ladder. A 2.75 or 
higher Texas Tech GPA is required to declare management as a major.

	 THIRD YEAR
	 Fall	 Spring
Jr./Sr. Economics Course**	 3	 BLAW 3391, Business Law I	 3
FIN 3320, Financial Management	 3	 ISQS 3344, Intro. Prod. Oper. Mgt.	 3
MGT 3370, Organization & Mgt.	 3	 MGT 3376, Organ. Behavior	 3
MGT 3373, Managerial Communication	 3	 MGT 3379, Adv. Organization & Mgt.	 3
MKT 3350, Intro. to Marketing	 3	 Group A+	 3
TOTAL	 15	 TOTAL	 15

	 FOURTH YEAR
	 Fall	 Spring
Group A+	 6	 MGT 4380, Strategic Management	 3
Group B^	 3	 Free Electives*	 6
Electives (Non BA / Non Eco.)*	 3	 Group A+	 3
Free Elective*	 3	 TOTAL	 12

TOTAL	 15

Minimum hours required for graduation–120

*	 These are the only courses not requiring a grade of C or higher. Elective hours may vary 
to meet 120-hour requirement.

**	 Any upper-level economics course except ECO 3323 and 4332.
+	 Group A – Choose four courses from MGT 3374, 3375, 4370, 4373, 4374, 4375, 4376, 

4377, 4384, 4385, 4386, 4388, 4397 or HOM 4371.
^	 Group B – Choose one additional junior- or senior-level business course, provided it is not 

used to fulfill another requirement.

Marketing Major—Global Supply Chain Concentration

The concentration in global logistics focuses on managing the inter-

national flow of goods, services, finances, and information among 

organizations in global supply chains. Logistics management is 

comprised of a variety of activities that influence customer satisfac-

tion and competitive advantage, including procurement, inventory 

control, transportation, warehousing, facility management, and 

materials handling. The global logistics emphasis prepares students 

for careers in logistics and supply chain management.

	 THIRD YEAR

	 Fall	 Spring

BLAW 3391, Business Law I	 3	 FIN 3320, Financial Management. 	 3

ISQS 3344, Prod. & Operations Mgt. 	 3	 MKT 3353, Supply Chain Mgt	 3

MGT 3370, Organization & Mgt. 	 3	 MKT 4358, International Mkt	 3

MGT 3373, Managerial Communication	 3	 Free Elective	 3	

MKT 3350, Intro. to Marketing	 3	 Group B*	 3

TOTAL	 15	 TOTAL	 15

	 FOURTH YEAR

	 Fall	 Spring

Jr/Sr. Economics	 3	 MGT 4380, Strategic Management	 3

MKT 4370, Logistics Mgt	 3	 MKT 4371, Logistics Analytical Methods	 3

IB 4361, International Commerce	 3	 Group A^	 3

Non BA/Non ECO elective	 3	 Free elective	 3

Group A^	 3	 Total	 12

Total	 15		

*	 Group B: One additional junior- or senior-level business course provided it is not used to 

fulfill another requirement

^	 Group A: Choose 2 from MKT 3351, 3352, 3356, 4350, 4351, 4354, 4359.

Management Major—Entrepreneurship Concentration

The entrepreneurship emphasis focuses on the creation of new 
value, wherever it can be found: new products, services, businesses, 
social enterprises, and corporate entrepreneurship. This emphasis 
prepares students for exciting careers in any organization that 
requires entrepreneurial thinking backed up by concrete skills.

	 THIRD YEAR
	 Fall	 Spring

Jr./Sr. Economics Course*	 3	 BLAW 3391, Business Law I	 3

FIN 3320, Financial Management	 3	 ISQS 3344, Intro. Prod. Oper. Mgt.	 3

MGT 3370, Organization & Mgt.	 3	 MGT 3375, New Value Creation	 3

MGT 3373, Managerial Communication	 3	 MGT 3376, Organizational Behavior	 3

MKT 3350, Intro. to Marketing	 3	 MGT 3379, Adv. Organization & Mgt.	 3

TOTAL	 15	 TOTAL	 15

	 FOURTH YEAR
	 Fall	 Spring

Group A+	 6	 MGT 4380, Strategic Management	 3

Group B^	 3	 Group B^	 3

Non BA / ECO Elective	 3	 Free Electives	 6

MGT 4376, Discovering Entrep. Opps.	 3	 TOTAL	 12

TOTAL	 15

TOTAL HOURS: 120

*	 Any upper-level economics course except ECO 3323 and 4332.
+	 Group A – Choose two courses from MGT 4370, 4374, 4377, 4383, 4386, 4388.
^	 Group B – Choose two courses from any junior- or senior-level business course provided 

it is not used to fulfill another requirement.


