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DALE F. DUHAN

Professor of Marketing 

Rawls College of Business
Texas Tech University

Area of Marketing and Supply Chain Management

Phone:  (806) 742-3114


Rawls College of Business Administration



Texas Tech University




E-mail:
 Dale.Duhan@TTU.EDU

Lubbock, Texas 79409-2101











ACADEMIC DEGREES:

Ph. D.

University of Oregon, 1984


M.B.A.
Kansas State University, 1975


B.B.A.

Kansas State University, 1973

ACADEMIC EMPLOYMENT:


2000-present:
Full Professor




Texas Tech University

1998-2006:
Director of International Business Programs




Texas Tech University

1995-1998
Associate Director of International Business Programs 


1993-1994
Visiting Professor




Norwegian School of Economics and Business Administration


1990-2000:
Assistant & Associate Professor 




Texas Tech University


Summer 1992:
Visiting Professor University of Hawaii, Monoa

1982-1990:
 Assistant Professor





 Michigan State University


1978-82:
 Graduate Teaching Fellow  




 University of Oregon


1975-78:
 Director of Small Business Institute & Instructor




 Pittsburg State University  


1973-75:
 Instructor  




 Kansas State University Division of Continuing Education

COURSES TAUGHT:

Basic Marketing



Consumer Behavior

Marketing Management 


Marketing Strategy

Marketing Research



Business Statistics*

International Marketing


International Marketing Research

Promotions in Marketing


Theory Building**

Knowledge Development in Business***
Multivariate Data Analysis
*This course is a College of Business core requirement at Michigan State University, taught to approximately 500 students per quarter.  It has involved the supervision of 6 teaching assistants, the writing or co-authoring of two books (one of which was distributed nationally selling approximately 50,000 copies), and the production of videotapes of the course lectures.

**The lead course of the "research sequence" in the marketing graduate program at Michigan State University (Ph. D.) and at Texas Tech University (Ph. D.).  Portions of this course were also taught at Norwegian School of Economics and Business Administration in Bergen, Norway.

***This course is the lead course for the graduate program at Buskerud University College in Honefoss, Norway, which is now part of USN, the University of Southeast Norway.  I have taught it each year since 1994.  It is also have taught this course and the Multivariate Data Analysis courses for the Ph. D. program at Agder University in Kristiansand, Norway.
REFEREED PUBLICATIONS:  
“Evaluating Tastes and Aromas of Wine:  A Peek Inside the ‘Black Box’” with S. 

Rinaldo, B Trela, T. Dodd & N. Velikova International Journal of Wine Business Research, Vol. 26, No. 3, 2014. 


“Innovativeness and Profitability: An Empirical Investigation in the Norwegian Hotel 


Industry” with I. Sandvik & K. Sandvik Cornell Hospitality Quarterly, 55 (2), 2014.

“Outcomes of Advertiser-Agency Relationships”, with Kåre Sandvik, International

 Journal of Advertising, Vol. 28, No. 5, 2009. 

“Facets of Brand Equity and Brand Survival:  A Longitudinal Examination”, with 

James Wilcox, Debbie Laverie, Natalia Kolyesnikova, and Tim Dodd, 

 International
Journal of Wine Business Research, Vol. 20, No. 3, 2008.


“Consumer Attitudes Towards Local Wines in an Emerging Region:  A Segmentation 



Approach”, Natalia Kolyesnikova, Tim  Dodd, International Journal of Wine 


Business Research, Vol. 20, No. 4, 2008. 
“Differential Effects of Experience Subjective Knowledge and Objective Knowledge 
on Sources of Information Used in Consumer Wine Purchasing”, with Tim Dodd, 
Debra Laverie and James B. Wilcox, Journal of Hospitality and Tourism Research, Vol. 29, No. 3, 2005.
“Competition in the Third Millennium: Efficiency or Effectiveness,” with Shelby D.


Hunt, Journal of Business Research, Vol. 55, No. 2, 2002.

“Supervisor Communication Practices and Boundary Spanner Role Ambiguity,” with 

Mark C. Johlke, Journal of Managerial Issues, 2001.


“Antecedents of Customer Loyalty” with Kare Sandvik and Izabela Leskiewicz, 



Argumenta Oeconomica, Vol. 10, No. 1, 2001.
“Supervisor Communication Practices and Services Employee’s Job Outcomes,” with 

Mark C. Johlke Journal of Services Research, Vol. 3, No. 2, 2000.

“An Integrated Model of Sales Managers’ Communications Practices,” with Mark C.


Johlke, Roy D. Howell and Robert W. Wilkes, Journal of the Academy of 

Marketing Science, Vol. 28, No. 2, 2000.

“Point-of-Purchase Displays, Product Organization, and Brand Purchase Likelihoods,”

with Charles Areni and Pamela Kiecker, Journal of the Academy of Marketing Science, Vol. 27, No. 4,  Fall 1999.

“Origin Information and Retail Wine Sales,” With Pamela Kiecker, Charles Areni and 

Cari Guerrero, International Journal of Wine Marketing, Vol. 11, No. 3, 1999.

“Advertiser-Agency Relationships:  Antecedents of Satisfaction and Propensity to 

Leave,” Beta: the Norwegian Journal for Research in Business, Vol. 2, Feb. 1998.
"Influences on Consumer Use of Word-of-Mouth Recommendation Sources" with 

Scott D. Johnson, James B. Wilcox and Gilbert D. Harrell, Journal of the 

Academy of Marketing Science, Vol. 25, No. 4, Fall 1997.

“The Internationalization of Doctoral Education in American Colleges of Business


Administration: Preserving Our Professional Legacy” in Internationalizing 


Doctoral Education in Business, Edited by Cavasgil and Horn, MSU Press, 

1997.

“Strategy Clusters in Japanese Markets:  Firm Performance Implications” with 

Masaaki Kotabe, Journal of the Academy of Marketing Science, Vol. 21, No. 1, Winter 1993.

“The Perceived Veracity of PIMS Strategy Principles in Japan: An Empirical Inquiry,” 

with Masaaki Kotabe, David K. Smith Jr. and R. Dale Wilson, Journal of 

Marketing, Vol. 55, No. 1, January 1991.

“Prenotification and Industrial Survey Research,” with R. Dale Wilson, Industrial 

Marketing Management, Vol.19, May 1990.

“Measurement Instrument Development Using Two Competing Concepts of Customer 

Satisfaction,” with Ann Crooks and M. Bixby Cooper, Journal of Consumer

Satisfaction, Dissatisfaction and Complaint Behavior, Vol. 2 1989.

“How Designers and Buyers Evaluate Products,” with Frank Bacon, James Wolter and 

R. Dale Wilson, Industrial Marketing Management, May 1989.

“Gray Markets and the Legal Status of Parallel Importation,” with Mary Jane Sheffet,


Journal of Marketing, Vol.52, No. 3, July 1988.

“The Effects of Biased Scales of Attitude Measurement:  Reactance, Acquiescence or 

Balancing,” with Charles F. Keown and Andreas W. Falkenberg, Psychological Reports, Vol.62, Spring 1988.

“'Leveraged' Decision Making in Advertising: The Flat Maximum Principle and Its 

Implications,” with Donald Tull, Van R. Wood, Tom Gilpatrick, Kim R. Robertson and James G. Helgeson, Journal of Marketing Research, Vol.23, No.1, February 1986.
REFEREED PROCEEDINGS:

“Tasting & Evaluating Aroma of Wine: Frontal Lobe Measurement Using Near 
Infrared”  In: Kubacki K. (eds) Ideas in Marketing: Finding the New and Polishing the Old. Developments in Marketing Science: Proceedings of the Academy of Marketing Science. Springer, Cham

“To Cork or Not To Cork: Wine Consumption Situations and the Appropriateness of 

Bottle Closures” Academy of Wine Business Research paper, 2014

“An Investigation into Market Basket Evolution:  A Network Perspective” Marketing 


Science Conference paper, 2014 

"Tasting & Evaluating Aroma of Wine: Frontal Lobe Measurement Using Near 

Infrared," Academy of Marketing Science paper, 2013
“Advertiser-Agency Relationships:  A Study of Antecedents of Satisfaction and 

Propensity to Leave” with Arne Morten Ulvnes and Kare Sandvik, Proceedings of the 26th EMAC (European Marketing) Conference, Warwick, England.

“A Ridge Analysis of Customer Service Variables in the Marketing Mix,” with John 

D. Ozment, Southern Marketing Association Proceedings, 1988.

 “Customer Service Variables in the Marketing Mix:  Model Building with Ridge 

Regression,” with John D. Ozment, Proceedings of the American Institute of Decision Sciences, March 1986.

 “A Taxonomy of Marketing Productivity Measures,” American Marketing 

Association Educator's Conference Proceedings, 1985.

OTHER PUBLICATIONS:

“Voter Turnout in Lubbock County, Texas,” a report on a study done for the Voter 


Registrar’s Office of Lubbock County, Texas.

“Stimulating Economic Growth in Western Norway:  What Can Be Learned From 

Other Locations,” Norwegian School of Economics and Business Administration, Bergen, Norway.

“Stimulating Economic Growth in Western Norway:  What Variables are Important 

for Businesses when Choosing a New Location,” Norwegian School of Economics and Business Administration, Bergen, Norway.

“Using Sensory Testing to Evaluate Product Value, Perceived Quality, and Preference:  

An Industrial Market Study,” with Frank Bacon, James Wolter and R. Dale Wilson, published in Product Testing with Consumers for Research Guidance, L. S. Wu, Ed., ASTM Special Technical Publication 1035 (sponsored jointly with the American Marketing Association), 1989.

“Creative Chaos Characterizes Statistical Software Scenario,” with William K. Meade 

II, Marketing Educator, Fall 1989.

Book Review of The Specification of Aggregate Market Models by John Saunders, 

for the Journal of Marketing Research, August 1988.

“The PIMS Validation Study,” Michigan State University Department of Marketing 

and Transportation Report, with R. Dale Wilson and David K. Smith Jr., Fall 1987.

Statistics for Management and Economics, Fifth Edition, with William Mendenhall, 

James E. Reinmuth, and Robert Beaver, Duxbury Press, Boston, 1986.

PRESENTATIONS:

“Brand Equity and Brand Survival:  Evidence from and Emerging Market” Thought Leaders International Conference on Brand Management University of Birmingham, UK, April 2007.
Invited presenter for the West Texas A&M International Symposium, Fall 2006.

“Cultural Convergence and the Culture of Work:  Preliminary Results from an 

Empirical Investigation” with Andreas W. Falkenberg and James B. Wilcox.  Presented to the International Marketing Educators Conference, Summer, 2000.

Invited Presenter to the 1998 American Marketing Association's 18th Faculty 

Consortium on International Marketing.

“A Case of Texas Wine:  A Field Study of the Impact of Point of Purchase Display 

Format on Consumer's Decisions” with Charles Areni and Pamela Kiecker.  Winter American Marketing Association Educator's Conference, 1996.

Invited Presenter at the 1996 Graduate Logistics Education Symposium sponsored the


University of Arkansas.

“Internationalization of Doctoral Education in Colleges of Business Administration,” 

An invited paper as part of a Roundtable on Doctoral Education sponsored in 

part by the American Assembly of Collegiate Schools of Business (AACSB), the Graduate Management Admissions Council (GMAC),  and the U. S. Department of Education, 1994. 

“The Marketing of Places;  Economic Development Programs in Northwestern 

Europe,” presented to the Economic Development Board of Bergen, Norway, Spring 1994.

“The Creation and Dissemination of Marketing Knowledge,” presented at the 

Buskerud College Honefoss, Norway 1994.

“Prepurchase Decision Heuristics for Services” prepared with Professors Scott D. 

Johnson, James B. Wilcox and Gilbert D. Harrell, presented at the Norwegian Conference on Economics and Business Administration, January 1994.

“In Store Decision Making and Product Choice:  Influencing Consumers' Screening 

Criteria via Alternative Retail Display Formats” with Charles S. Areni and Pamela L. Kiecker, 1993.

“The Impact of Retail Display Format on Product Choice,” with Charles S. Areni and 

Pamela L. Kiecker, 1993.

“Research for Managerial Decision Making,” presented to the Norwegian School of 


Economics and Business Administration, Fall 1993.  

“The Influence of Origin Evaluation and Origin Identification on Retail Sales” with 

Pamela Kiecker, AMA Summer Educators' Conference, 1992.

“Marketing Management and PIMS Research,” presented to the graduate program of 

Instituto Technologico Y De Estudios Superiores De Monterrey, Campus Ciudad De Mexico (ITESM-CCM), 1991.

“Strategy Clusters in Japanese Markets:  Firm Performance Implications,” prepared 

with Masaaki Kotabe, presented to the Summer Educators’ Conference of the American Marketing Association, 1991.

“Export Promotion and Assistance:  A Comparative Review,” prepared with S. Tamer 

Cavusgil, Lisa Elvey and Poh Lin Yeoh, Academy of International Business, Singapore 1989.

“An Extended Paradigm for the Evaluation of Marketing Theory,” prepared with and 


presented by Kathleen Whitney for the Macromarketing Conference, 1989.

“Expert Systems in International Business: An Interim Report on the International 

Business Decision Support System Project,” An invited presentation made to the Faculty and Graduate Students of the Norwegian School of Economics and Business Administration, Bergen, Norway, Spring 1989.  

“A Ridge Analysis of Customer Service Variables in the Marketing Mix,” A 

presentation given to the Annual Meeting of the Southern Marketing Association, Fall 1988.  

“Statistics Software in Marketing Education,” An invited presentation with R. Dale 

Wilson at the American Marketing Association Conference on Computer Software in Marketing, Spring 1988.

“PIMS Validation” A presentation of the preliminary results from the PIMS 

Validation Study made to the Faculty and Graduate Students of the Norwegian School of Economics and Business Administration, Bergen, Norway, Spring 1987.  

“A Taxonomy of Marketing Productivity Measures,” A presentation given to the 

annual American Marketing Association Educators’ Conference, Summer 1985.

EXECUTIVE EDUCATION:  

Bergen Brand Management Program, Bergen, Norway 1998.

Statistical Techniques And Regression Training, a course developed with Roy D. 

Howell for Arthur Andersen Professional Education Division (in-house executive education program), 1992- 1993. 


Presentations to Business Executives in Detroit and Cleveland 1984 - 1988. 

NATIONAL & INTERNATIONAL PROFESSIONAL SERVICE:  

Past Member of the Editorial Review Boards for:

Journal of the Academy of Marketing Sciences 

(Recipient of Outstanding Reviewer Award, 1990)

Journal of International Marketing




Advances in International Marketing (An annual publication.)

Occasional Reviewer for:

Journal of International Business Studies

Journal of Marketing

Journal of Marketing Research


Journal of Retailing

Psychological Reports: Perceptual and Motor Skills

The Proceedings of the American Marketing Association Educators 

Conferences (Summer and Winter)

The Proceedings of the Academy of Marketing Science Annual 

Conferences

The Proceedings of the Academy of International Business Annual 

Conferences

The Proceedings of BALAS (Latin American Business Association) 

Co-Editor for The Proceedings of the Joint Conference of the American Marketing 

Association and the Korean Marketing Association (AMA/KMA) meetings held in Seoul, Korea, Spring 1995. 

Track chair for the NAFTA Track of the 1997 Academy of International Business 

Conference.

Chair for the "Best Paper Award" of the 1997 Academy of Marketing Science 

Conference. 

Track Chair for Southwest Marketing Association, 1996.

Member of the Global Marketing Council of the American Marketing Association.

Program Committee member for AMA Faculty Consortium on Marketing Research, 

Spring 1989. 

Track chair for the Global Marketing / International track of the 1996 American 

Marketing Association Summer Educators’ Conference. 

Session Chair for the Export Marketing Track of the AIB Annual Conference, 1991.

Session Chair for the International Marketing Track of the AMA Summer Educators’

Conference, 1991.

Conference Chair for the Annual Meeting of the U.S. Department of Education 

International Business and Education Project Directors held in Singapore, Fall 

1989.

Track Co-Chair (with Tamer Cavusgil) for the International Marketing Track of the 

Academy of Marketing Science Conference, Spring 1989.

Session Chair, and Discussant for the Annual Meetings of the Academy of Marketing 

Sciences, Spring 1989.

Session Chair for the 1988 Export Now conference jointly sponsored by the 

International Business Development Program of the Department of Marketing 

and Transportation Administration and the U. S. Department of Commerce, 

Washington, D.C.  

Session Chair and member of the program staff for the 1989 American Marketing 

Association Faculty Consortium.  This consortium topic is marketing research 

and my responsibilities were centered on "Marketing Decision Support 

Systems." 

UNIVERSITY SERVICE & EXTERNAL FUNDING: 

Director of International Business Programs 1998-2006:  In this position I was responsible for fund raising for faculty development, course development and student scholarships, the creation of new degree programs, the development of relationships with partner schools for student and faculty exchange programs, and more.  The results of these efforts include, but are not limited to: 

* The enhancement of the international dimension of our college by bringing international faculty to TTU and by providing many of our faculty members with opportunities to go abroad for teaching, research and the development of professional connections in other parts of the world.  

* The creation and growth of new international degree programs for both undergraduate and graduate students, including the IB and IMBA degree programs.

* Supporting and working directly with five different U.S. Department of Education funded projects which has provided over $837,000 for both program and curriculum development.   These projects enhanced and funded many international program features such as new courses, new internship programs, faculty development programs, scholarships, and much more.    

* The creation of new exchange programs and new study abroad opportunities for our students.  

* Obtaining over $380,000 in funds from private foundations, some of which was scholarship funding.

* Obtaining from various sources over $640,000 in scholarships for international opportunities.

ADDITIONAL UNIVERSITY SERVICE 

University Library Advisory Committee

Rawls College Promotion and Tenure Committee

Chairman of University Review Committee for TTU Interdisciplinary Graduate 


Programs 

Marketing Ph. D. Program Coordinator.

Chairman and/or Committee Member for various Doctoral Dissertations.

Graduate Programs Admissions and Standards Committee

Faculty Sponsor for Alpha Kappa Psi, a professional business fraternity (25 years)
Advisory Committee for the Division of Public Education of the TTU Office of 

International Affairs

International Business Program Admission and Standards Committee

Faculty Review Committee for TTU Student Exchange Programs

International Affairs Council

Comprehensive Exam Committee for M.A./M.S. in Interdisciplinary Studies

Member of Advisory Board for the International Center for Arid and Semi Arid Land 

Studies (ICASALS).

Member of COBA Research Advisory Board

Past President of Phi Beta Delta International Scholars Fraternity

Member of the Board of Directors of Texas Tech University Federal Credit Union,

And Strategic Planning, Policy, and Marketing Committees 

PROFESSIONAL MEMBERSHIPS:

American Marketing Association

Academy of Marketing Sciences 

Academy of International Business

PERSONAL DATA:

Date of Birth:


July 23, 1948

Health:



Excellent 

Family Status:


Married with four children

Military Service: 

Honorable Discharge, U. S. Army: January 1970


Non-Professional Service: 
Advancement Chair for BSA Troop 505, Lubbock, TX

Religious Affiliation:

First United Methodist Church, Lubbock, Texas

